UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549
FORM 8-K

CURRENT REPORT
Pursuant to Section 13 OR 15(d) of The Securities Exchange Act of 1934

Date of Report (Date of earliest event reported) August 22, 2018

CONSTELLATION BRANDS, INC.
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Delaware 001-08495 16-0716709
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(Former name or former address, if changed since last report.)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant
under any of the following provisions (see General Instruction A.2. below):

O Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
O Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this
chapter) or Rule 12b-2 of the Securities Exchange Act of 1934(§240.12b-2 of this chapter).

Emerging growth company

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any
new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act.



Item 7.01 Regulation FD Disclosure.

On August 22, 2018, Constellation Brands, Inc. (“Constellation” or the “Company”’) updated its first quarter 2019 investors
presentation to include, among other things, additional information regarding its previously announced agreement to make an
additional investment in Canopy Growth Corporation (“Canopy”’) and to provide updated information regarding Constellation’s share
repurchases, a copy of which updated presentation is furnished herewith as Exhibit 99.1 and is incorporated herein by reference.

References to Constellation’s website and/or other social media sites or platforms in the presentation, if any, do not incorporate
by reference the information on any such websites, social media sites or platforms into this Current Report on Form 8-K and
Constellation disclaims any such incorporation by reference. The information in the presentation attached as Exhibit 99.1 is
incorporated by reference into this Item 7.01 in satisfaction of the public disclosure requirements of Regulation FD. This information
is “furnished” and not “filed” for purposes of Section 18 of the Securities Exchange Act of 1934 and is not otherwise subject to the
liabilities of that section. Such information may be incorporated by reference in another filing under the Securities Exchange Act
of 1934 or the Securities Act of 1933 only if and to the extent such subsequent filing specifically references the information
incorporated by reference herein.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits.

The following exhibit is furnished as part of this Current Report on Form 8-K:

Exhibit No. Description
99.1 Constellation Brands, Inc. Investor Presentation of August 22, 2018.

INDEX TO EXHIBITS

Exhibit No.  Description
99) ADDITIONAL EXHIBITS

99.1) Constellation Brands. Inc. Investor Presentation of August 22. 2018.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on

its behalf by the undersigned hereunto duly authorized.

CONSTELLATION BRANDS, INC.

Date: August 23, 2018

By:

/s/ David Klein

David Klein
Executive Vice President and
Chief Financial Officer
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FORWARD-LOOKING STATEMENTS

This presentation contains “forward-looking information” and “forward-looking statements” (which we refer to collectively as forward-looking infarmation) within the meaning of applicable Canadian securities legislation, and
“forward-looking statements” within the meaning of the United States Private Securities Litigation Reform Act of 1995 (collectively referred to as “forward-looking information”). All statements, other than statements of
historical fact, may be forward-looking information. Forward looking information can be identified by the use of statements that include words such as “anticipate”, “plan”, “continue” ,"estimate”, “expect”, “exceed”, “may”,
“will", “project”, “predict”, “propose”, “potential”, “targeting”, “exploring”, “scheduled”, “implementing”, “intend”, “could”, “might”, “should”, “believe” and similar words or expressions, although not all forward-looking
statements contain such identifying words. These statements may relate to business strategy, future operations, prospects, plans and objectives of management, as well as information concerning expected actions of third
parties, Information provided in this presentation is necessarily summarized and may not contain all available material information, Such ferward-leoking information is subject to various risks and uncertainties that could
cause actual results to differ materially from those set forth in, or implied by, such forward-looking statements. The forward-looking statements are based on current expectations of the management of Constellation and of

Canopy and should not be construed in any manner as a guarantee that such results will eccur or will occur on the timetables contemplated hereby.

Forward-looking information in this presentation includes, but is not limited to, statements with respect to: (i) the anticipated effects and benefits of, timing and completion, including satisfaction of all necessary conditions, of
each compenent of Constellation’s investment in Canopy; (i) the ability of Canopy to grow its business, operations and activities; (iii) the benefits of the investment to Canopy; (iv) the potential impact on Canopy's growth
prospects; (v) potential opportunities in the Canadian, U.5. and global cannabis markets, including for growth in sales, supply, revenue, cultivation and processing; (vi) the potential for future product development; (vii) the
availability or benefit of Canopy's existing contractual relationships, including provincial supply agreements; (viii) the ability of Canopy to achieve market scale; (ix) the impact of the transaction on Canopy's outstanding share
capital, exercise by Constellation of any warrants and expected accounting method; (x) the abilities of management of Canopy; (xi) potential future market shares and operating margins to be achieved in medical and
recreational cannabis markets and estimated timeframes; (xii) product development; (xiii) clinical trial work, (xiv) current and future acquisition and investment activities, including with respect to pending acquisitions; (xv)
amount and timing of future Constellation dividends or share repurchases; (xvi] Constellation’s ability and timetable to achieve expected cash flows and expected target debt leverage ratios and net debt te LTM EBITDA ratios;
(xvii) source of funds to finance Constellation’s investment in Canopy; (xviii) composition of Canopy's management team; and (xix) cannabis legalization; as well as forward-looking statements also applicable to future global
ecanomic conditions; market conditions; other regulatory conditions; unanticipated environmental liabilities and costs; changes to international trade agreements or tariffs; timing of accounting elections or assertions or
changes in accounting elections, assertions, or standards; changes in tax laws, tax rates, interest rates and foreign exchange rates; the actions of competitors; and consumer preferences,

Forward looking information is based on certain assumptions, estimates, expectations, analyses and opinions made by management in light of their experience and perception of historical trends, current conditions and
expected future developments, as well as other factors management believes are appropriate in the circumstances, Many of these factors are beyond the control of Constellation or Canopy. Forward looking information is
subject to a variety of risks and uncertainties and other factors that could cause actual events or results to differ materially from those projected in the forward-looking information, including, but not limited to, accuracy of all
projections; risks relating to the cannabis industry, including legalization; risks relating to the demand for cannabis products; risks relating to being a controlled company; risks relating to future growth; risks relating to
competition in the industry; risks relating to necessary approvals to completion of the transaction; financing risks; market risks; risks to the economy; regulatory risks; risks relating to global financial conditions; reliance on key
personnel; operational risks inherent in the eonduct of cannabis activities; increases in capital or operating costs; risks relating to Canopy’s ability to use the proceeds effectively; the risk of delays or increased costs that may
be encountered during Canopy’s growth; risks relating to completion of the transaction, including being able to complete the transaction on satisfactory terms or at all; environmental risks; Constellation’s ability to achieve
expected cash flows and target debt leverage ratios and net debt to LTM EBITDA ratios and timeframe in which expected cash flows and target debt leverage ratio will be achieved will depend upon actual financial
performance; exact elements of Constellation’s permanent financing will depend upen market conditions; its of the tr 1 may not materialize in the manner or timeframe expected, or at all; amount and
timing of future Constellation dividends are subject to the determination and discretion of its Board of Directors; changes to international trade agreements or tariffs; beer operations expansion, construction, and optimization
activities take place on expected scope, terms, costs and timetables; the accuracy of supply projections, including those relating to beer operations expansion, construction, and optimization activities, glass soureing, and raw
materials and water supply expectations; receipt of any other necessary regulatory approvals; operating and financial risks related to managing growth; the amount, timing and source of funds of any share repurchases; and
the accuracy of projections associated with previously announced acquisitions, investments and divestitures; and accuracy of forecasts relating to joint venture businesses and the additional risks identified in the “Risk Factors™
section of Canopy's annual infermatien form and Censtellation’s annual report on Form 10-K and other reports and filings filed with applicable securities regulators in Canada and the United States. There can be no assurance
that such statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements. Forward-looking statements are made as of the date hereof and neither
Constellation nor Canopy intends, and expressly disclaims any obligation to, update or revise the forward-looking information contained in this presentation, except as required by law. Accordingly, readers are cautioned not
to place undue reliance on forward-locking information.
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USE OF NON-GAAP FINANCIAL MEASURES, DISCLAIMER AND CAUTION
REGARDING QUTDATED MATERIAL

This presentation may contain non-GAAP financial measures. These measures, the purposes for which management uses them, why management believes they are
useful to investors, and a reconciliation to the most directly comparable GAAP financial measures can be found in the appendix of this presentation. All references
to profit measures and earnings per share on a comparable basis exclude items that affect comparability. Non-GAAP financial measures are also referred to as
being presented on a comparable, organic or constant currency basis.

The notes offered under the Company’s commercial paper program have not been and will not be registered under the Securities Act and may not be offered or
sold in the United States absent registration or an applicable exemption from registration requirements. This presentation shall not constitute an offer to sell or the
solicitation of an offer to buy the Company’s notes under the commercial paper program.

Unless otherwise indicated, the information presented is as of August 22, 2018. Thereafter, it should be considered historical and not subject to further update by
the Company.
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PURSUING NEW GROWTH

CANNABIS: ONCE-A-CENTURY DISRUPTIVE GLOBAL CANNABIS LANDSCAPE IS
MARKET TRANSITION HIGHLY COMPLEX

Global markets are evolving rapidly and expected Each country is currently navigating various

to grow to greater than $2008" in retail revenue dimensions from cultivation / production

within 15 years licenses to distribution for medical, tax

Cannabis expected to demonstrate similar implications, and permifted form factors

category dynamics fo Total Beverage Alcohol: Markets for different product formats, other
plays to Constellation’s strengths of building than dry flower, are developing:

premium consumer brands with leading channel, Vape is emerging as the predominant
distribution and production capabilities delivery form in the most mature markets
A significant opportunity exists, which is expected Executing ‘'safety science’ is key fo

to influence the global market, steward the unlocking edibles / beverages
category, and accelerate Canopy Growth's global Clinical research unlocking opportunities
expansion plans for cannabis-based medical freatments

(1) C?nstellation estirrtates‘, Marijuana Business Daily Factbook 2017 and validated by ELEVATING JIfe WITH EVERY GLASS RAISED
top tier global consulting firm

*| constellati ands
e Constellation Brands




ORGCAMNAL & B5

CRAFTGROW
At

WHY INVEST IN

CANOPY GROWTH: LARGEST AND MOST ADVANCED CANNAEIS SUPPLIER WITH BROAD GLOBAL SCALE

- . o 1
Positioned to Win in Canada & Globally[ )

Leadership: Proven industry leader in M&A, scaled production,

innovation, and international expansion

Capacity: Largest licensed domestic production capacity with 3+

million sq. ft. expanding to nearly é million sq. fi. within a year;

restrictive licensing process in Canada for new entrants

Brand Recognition: Building a portfolio of the most recognized

cannabis brands in Canada

Retail: Strong online platform to support ongoing direct-to-patient

medical business; building network of brick & mortar stores across

Canada

R&D: World class capabilities in genetics, production & product

development resulting in 39 patents filed to date; clinical trials of

cannabis-based medical therapies for both humans and animals

Constellation & Canopy Partnership: Since 2017, working fogether

across multiple initiatives

Culting-Edge Brands that Consumers Covet

N — N
“i1Spectrum
Cannabis~ L;'

in Ontarie butspecific quantities not yet released
re of supply agreements announced to date by provinces and territories. Includes Canopy Growth estimate of tota
pply agreements entered into by Alberta and British Columbia; supply amounts are annualized

Canadian Adult Use Supply Agreements

Canopy has #1 Market Share:

Canopy is the only producer participating in all 8 Canadian
provinces and 1 territory announced”

Canopy has been awarded an estimated 36% of supply contracts
announced fo date throughout Canadian provinces and has
sustained their market share lead since 2014

Broad distribution is critical to building national brands

Competition’s Supply Agreements:

Suppliers #2 through #6 highly dependent on Quebec and
Alberta supply agreements only

(1

International Presence




CANNABIS GLOBAL MARKET

Governments Around the World Have Signaled a Significant Change in Attitudes Global Opportunity: U.S. Opportunity:
Towards Cannabis in Recent Years Potentially >$200B in 15 years ~$50B Industry Today

o~ Estimated U.S. Cannabis Sales vs. Other
$11B U.S. CPG Categories (US$Billions)
Canadian Recreational and Medical

_— Beer 117
Constellation’s ~$4B Investment

Countries with / Exploring Legal Cannabis Framework

~5968 Cigarettes 77
US Recreational and Medical .
Wine 65
~$120B
RoW Recreational and Medical Spirits 58
+ Research & Development Total 0

Cannabis

Cur_reni-or Pending Commercial Legal Status@
= Medical = Recreational and Medical ™ Limited
____® Inthe Process of / Exploring Legalization ™ lllegal _/

(1) Constellation estimates, Marijuana Business Daily Factbook 2017 and validated by top tier global consulting firm; note: cannabis remains illegal at a federal level in the United States
(2) Current commercial legal status estimates as of June 2018; includes material updates. Legislation permitted, the recreational market in Canada will come into force in October 2018. Limited

legalization includes the legal “Coffee shop” system in Amsterdam and areas where cannabis is permitted in private clubs

ELEVATING !f € WITH EV
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CANNABIS GLOBAL MARKET

Constellation Estimates l Canada | u.s. | Rest of World
Current lliicit Market $5-68" $508"

Addressable Market (retail sales within 15 years) $118B $100B $1208
Supplier Revenue Pool (within 15 years) " $7B $60B $72B
Canopy Gross Profit Margin 60% - 70% 60% - 70% 50% - 60%
Canopy Operating Profit Margin 30% - 40% 30% - 40% 20% - 30%
Canopy Market Share 30% - 40% 5% - 15% 5% - 15%

(1) Statistics Canada, 2015

(2) Constellation estimates, Marijuana Business Daily Factbook 2017 and validated by top tier global consulting firm

(3) Based on channel mix of direct to consumer, direct to retail, and three-tier sales

(4) Addressable market and revenue pool estimates include only the 21 countries where cannabis is either currently legal or trending towards legalization; also, only
includes estimates for medicinal and recreational usage - estimates do not factor in potential size of nutraceuticals, wellness, pet supply, or cosmetics products
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CANOPY’S

Largest Legal Cannabis Production Footprint in the World Emerging Global Presence and Infrastructure

l&Culdvation/ License Application/Facility Under Development
Germany ».{ Jamaica

Denmark _‘ Columbia

—

—

= spain o lesoto
Bl Avsmlia EE Canada
L)
A
>

© Yorkton

() Aldergrove

Saskatoon

Distribution 1 [GMP Certified Facility ‘

Creemore

Toroato Nisgars (D) Germany . Canada
License Status & Euraction Semmamls Czech Republic ! Germany
® Licensed Faciliy © Value-add —
# Fumre Fi A Hemp Acteage Australia [ t‘ Imports/Exports® l
Key Metrics ; !*! Canada ! Germany
#1 ﬁ Rescarch ‘ [ - Crech Republic
Canadian Licensed Producer by Supply Agreement m Brazil g
Award" razi ﬁ A o
Australia
= - \ustralia
¢ Canopy 367 = : Brazil
TAZL
Supply of all Supply l*l Canada m
Agreements Agreements Awarded to " Spain®
Signed to Date Date in Canadal?) L Chile —_— Spain®

(1) Canopy estimates as of August 14, 2018
ted share of supply agreements announced to date by provinces and teritaries; includes Canopy estimate of total supply agreements

(ft Constellation Brands B ELEVATING !l' '€ WITH EVERY C

(8) Expectedto be licensed in the future



CANOPY INVESTMENT TRANSACTION

~$4B USD Investment: To develop new geographies, form factors & intellectual property

Pro Forma
Tranche Expiry Date Shares Price Premium'® CAD / USD® Ownership®
Today 18.9mm -- -- - ~8%
Acquisition of - [ERESEN 104.5mm  CS48.60 38% CS5.1bn / $3.9bn ~35%
Shares and
1
Warrants(") Fixisting Warrants April 2020 189mm (512,98 - C$245mm / $187mm ~38%
Tranche A Warrants 3 Years After Closing  88.5mm C850.40 43% CS$4.5bn / $3.4bn ~50%
Tranche B Warrants 3 Years After Closing  51.3mm VWAPH - - =50%

Commercial Considerations

* Constellation commits to Canopy as its sole cannabis platform & agrees not to participate in the
Other Key cannabis category otherwise

Terms = Existing commercialization agreement for non-alcoholic beverages will be terminated
* Current Canopy management will be retained to lead the company
= Constellation to provide other support services through Administrative Services Agreement

(1) Reflects fully diluted sh: ng at time of investment announcement; Convertible debenture of CS600mm is not included in fully diluted shares outstanding and assumed to be
) Premi Canoj ry VWAP on the TSX as of August 14, 2018 close

= P o (8 7 7 —
| Constellation Brands  (3) cap/usp exchange rate of 0.764 as of August 10, 2018 ELEVATING [Efe@ WiTH EVERY
{4) Five day VWAP of Canopy common shares on the TSX immediately prior to exercise




CANOPY INVESTMENT TRANSACTION

Board Structure
- 7 members, Constellation has right to nominate 4, one of whom must be independent

- Initial slate to include Bill Newlands, David Klein, Judy Schmeling, as Constellation’s independent director, and one fo be
determined

- Bruce Linton, CEO of Canopy, will remain chairman so long as he is CEO of the company
Governance

- As a shareholder Constellation has consent rights on material fransactions (i.e, acquisitions above C$250m and
divestitures above C$20m and mergers, combinations, changes in dividend policy, and bankruptcies)

Constellation anti-dilution protections

- All dilutive fransactions need fo be approved by the board

- Pre-emptive rights to participate at Constellation’s pro rata share in any equity offering (including convertibles)

- Top-up rights to acquire shares at then market price to preserve pro rata position

Services Agreement

- Constellation to provide support services through Administrative Services Agreement

- Actual services to be provided will be agreed to between signing and close and updated periodically as required

- Examples include:
o Consumer insights and market research
o Financial support - fax, cash management, compliance, reporting, M&A

(/t Constellation Brands ELEVATING !l' € WITH EVE
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TOTAL U.S. BEVERAGE ALCOHOL

Beverage High-End All Other

Alcohol Total CPG Volume CAGR Spirits Wine A Y
YoY IRl 10 Year®
Growth 2% 2% | G0 a0 2% 2% 5% 3%
(3]
IRI'$ Sales” $508 NA > Year 2% 2% 6% -4%

(2012-2017)

9L Equivalized Cases as % of TBA®

P —
il

80%
60%
il
40%
0%

2007 2017
il ALL OTHER BEER © HIGH-END BEER B WINE M SPIRITS

1) IR 52 weeks ending May 20, 2018 against the comparable prior year period e
e e o ELevATING Jife wiTH Ever

P P - -
W Constellation Brands (] tion definitionwhich includes Imports, Eraft, Domestic Super Premium, Cider,
tion Group; CAGR = Compound Annual Growth Rate; CPG = Consumer Packaged Goods




U.S. RETAIL DOLLAR SALES GROWTH OF BEVERAGE ALCOHOL SUPPLIERS

$700
CONSTELLATION IS 400
$500
v
5 $400
# = $300
s
$200
$100
S0 I N |
IN RETAIL DOLLAR O P Ve L o o o«
SALES GROWTH AP O@‘\"e A
CONTRIBUTING OVER 53@’ O@‘“ ¥ %ﬁ) = = \‘\e“ & &
35% OF TBA GROWTH & & & L &

Source: IRI, Total U.S. Multi-Outlet + Convenience; reflects growth for the 52 weeks

(/“ Constellation Brands  ending May 20, 2018 against the comparakle prior year period; National Alcohol Beverage ELEVATING !l"/(’ WITH EVERY
Control Association (NABCA), 12 months ending May 2018




CONSTELLATION BRANDS

TOTAL BEVERAGE ALCOHOL LEADER BEER BUSINESS

#1 mulfi-category supplier in U.S. #1 high-end beer company in U.S.
80+ premium consumer brands ! - #1 imported beer company in U.S.
~10,000 employees ™ #3 beer company in U.S.

~40 facilities

WINE & SPIRITS BUSINESS
World's leading premium wine
company

#1 imported vodka in U.S. -
SVEDKA

Leading New Zealand and Italian
wine positions in U.S.

V" . " NS ~20,000 vineyard acres

Source: IRI, National Alcohol Beverage Control Association (NABCA), International Wine

(f“ Constellation Brands  and Spirit Research (IWSR) as of Calendar Year 2017 and company estimates as of May ELEVATING !.r € WITH EVERY GLAS!
20, 2018




CHANGING CONSUMER

TBA CONSUMERS TBA CONSUMERS
SHARE OF DOLLARS " DOLLARS PER BUYER"

$1,500

$238

w1 category 2 categories ®3 categories

+ MORETHAN HALF OF TBA DOLLAR SALES COME FROM CONSUMERS WHO DRINK ACROSS ALL THREE
CATEGORIES (BEER, WINE AND SPIRITS)

+ U.S. CONSUMERS WHO DRINK ACROSS CATEGORIES SPEND MORE ON THEIR AVERAGE BEVERAGE ALCOHOL
PURCHASES

(1) IRI, Total U.5. All Qutlets, 52 weeks ending May 20, 2018

i"| Constellation Brands (2) IRI, Total U.S. All Outlets, 52 weeks ending May 20, 2018, average household TBA spend ELEVATING h"/(' WITH EVERY GL



TBA GROWTH

BRINGING ACTIONABLE CAPABILITIES TO CUSTOMERS

D\ =
Walmart Aarriott oW

INNOVATION INSIGHTS

On frend new product TBA thought leadership for
development & merchandising consumers, categories & channels

CATEGORY MANAGEMENT STRATEGIC CUSTOMER TEAMS /
SALES EXECUTION
Premier category management Best in class sales force and
fools & analytics customer teams with TBA
category expertise

(ft Constellation Brands ELEVATING !l' € WITH EVE



CONSTELLATION

sy

@ KEY FOCUS AREAS
PACKAGING \ FLAVORS

EFFERVESCENSE HYBRID DRINKS  Jco0PER & THyz,

k-

E_COMMERCE |:i:l_m||£ BLEND,

(/t Constellation Brands ELEVATING !l' € WITH EV



CONSTELLATION

Constellation Ventures is identifying and investing in early stage brands and technologies that
have proven to resonate with consumers, while also displaying a proven track record of success
and the potential for scalability.

CATOCTIN CREEK & N sons
GREENBRIER

BARDSTOWN

BOURBON COMPANY™

MODERN DISTILLERS OF THE AMERICAN SPIRIT
EARDSTOWN, KENTUCKY

o
=1

My

Co i W !
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BUSINESS
PREMIUMIZATION & SCALE

beer wine Spirits

Broaden Portfolio of
Premium
Spirits Brands

Lead the High-End Be the Leader in
U.S. Beer Market Premium Wine

(/* Constellation Brands ELEVATING !l".](’ WITH EVERY G S RA




 beer

LEAD THE HIGH.-_END

U.S. BEER MARKET




U.S. BEER PERFORMANCE

10 Year 5 Year 3 Year
(2007-2017) (2012-2017) (2014-2017)

HIGH-END BEER IS DRIVING
GROWTH IN U.S. BEER CATEGORY

Volume CAGR

Total Beer OE;E; 0% Oi;é

All Other Beer -3% -4% -3%

L GO <o rROUGH FSCAL 2020
2007 2017

£ 2 2 NVACIOVNE

OUTPERFORM THE

S: HIGH-END

mALL OTHER BEER & HIGH-END BEER

Source: Beer Marketer’s Insights, based on its High-End beer segmentation definition: includes Imports, e
(("' Constellation Brands Craft, Domestic Super Premium, Cider, Flavored Malt Beverages ELEVATING h' € WITH EVERY

MSD = Mid Single Digit



100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

(('“ Constellation Brands

BEER

FY18
~10% VOLUME GROWTH"

10% OTHER
CONRIEE REMAND
20% Hispanics and Millennials
TRADE-UP

60% DISTRIBUTION

Source: Company estimates and measures

MEDIUM TERM
MSD TO HSD VOLUME GROWTH

10% OTHER
CONSUMER DEMAND
DEMOGRAPHICS
20% Hispanics and Millennials
TRADE-UP

50% DISTRIBUTION
& SPACE

(1) Organic depletions growth, excludes benefits from any future acquisitions ELEVATING !l" (‘" WITH EVERY

HSD = High Single Digit



DISTRIBUTION OPPORTUNITIES

(orona

Extra

Cans
Incremental Packages
Draft / On Premise

PRECISE TARGETS, EXACT EXECUTION

CERVEZ'I

& M@d(%l\

b
0:

General Market Accounts
Incremental Packages
Draft / On-Premise

O | Speoie h(;ﬁ

* National Distribution
Cans

Draft / On-Premise

®,
;

G

SUPPORTED BY BRAND BUILDING INVESTMENTS

| - tallats . &
7% Constellation Brands




DATA

* Point of Sale (POS)

» Customer Loyalty

* IRl Syndicated

* Distributor

* Predictive Analytics

* Analytical Tools

» Virtual Shelf Simulation

C O IIN\SIIGHS Eﬂg T

(('“ Constellation Brands

BEER THOUGHT LEADERSHIP PLATFORM

CONSUMER INSIGHTS

* Market Structure

* Consumer Path to Purchase
* Hispanic Insights

* Shelf Research

THE

ACTION

* Shelf Flow Optimization
* Space Opportunity

+ Assortment Solutions

* Industry Outlook

* On-Premise Experience

SHOPPER-FIRST

SHELF

Drive beer category growth with shopper-

centric flow, space allocation, and assortment

ELEVATING h' € WITH EV!




BEER SHELF

#2 # 4 #6
#1 MULTIPACKS MULTIPACKS MULTIPACKS
SINGLE-SERVES CRAFT MAINSTREAM LOW-END ABAs

MULTIPACKS MULTIPACKS MULTIPACKS
IMPORTS DOMESTIC SUPER PREMIUM VALUE LOW-END

i¢"| Constellation Brands ABA = Alternative Beverage Alcohol eLEVATING life wiTH EveR




U.S. HISPANIC

LDA ADULTS

()

--—‘

I - =

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Source: American Community Survey 2010-2015, Latinum Population Projection Model; factfinder.census.gov; 27
LDA = Legal Drinking Age




HISPANICS PREFER IMPORTS &

AFFINITY

(orona.

Extra

I HISPANICS B NON-HISPANICS

(a7
' 45% 439 M'O:'I?_!o I O
O —
O 31% _ 6
P 19% =
Z .
5 I S —
| Q o3 Q & ._ ‘s )
& & & & Q [ B
O & & C .
c?f'\((' RS 3 I
R Q& [ E
= T
él}\u (ﬁ, Gy —— i
o = -
S

Source: Kantar MillWardBrown Research as of November 30, 2017

Source: Scarborough as of February 2018, consumers 21+
ELEVATING hf’ WITH EVERY GLAS
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60% 30% 65% 85% 65%

GENERAL GENERAL GENERAL GENERAL GENERAL —
MARKET MARKET MARKET MARKET MARKET

40% 70% 35% 0 35%
: : ; o TOTAL

HISPANIC HISPANIC HISPANIC HISPANIC HISPANIC

— ~40%

HISPANIC

ERYEZ,

Modelo

¢ ‘*;/)(‘r'f}l/ 4
P oy

Source: Nielsen expanded Hispanic panel, 52 weeks ending November 11, 2017




FOR OUR BEER BRANDS

MISSION: Build

Drives Leads to
Increase in Equity More space
Consumer Loyalty More distribution
Higher Repurchase Rates Increased velocity
Reduced Price Sensitivity Pricing power

( forumia (l:nmlm ‘([uuu.fw 2

R .
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CORONA BRAND FAMILY

Corona Premier

Corona Light | (lorona " !
“The Light C'eiue«q » P(EEMLER “The Refined, Light

Beer Experience”

i TR Corona Familiar
Corona Extra siin K LA 5 ] “Strong Bonds Over
“Find Your Beach” | t: / : 1 Shared
gmsvl | i ' Experiences”

MPORTED BEER FROM MEXCO

Tm

~138M Cases +4%

Source: Depletion cases and trends FY18 company measures




CASA MODELO

] J “The
Fighting

Tenacious, straight-
forward, genuine,
proud, loyal, confident

f’((ﬁ-;‘,«:a(w'({/ ¢

G, Julf Jeamoredd piliner OFFICIAL BEER PARTNER

fapes itk 2 s, i,

—— BREWED IN MEXICO ———

~110M Cases +18%

Source: Depletion cases and frends FY18 company measures
Rankings from IRI, Total U.S. Multi-Outlet + Convenience; for the 52 weeks ending May 20, 2018




s “The
W Independent
; Spirit”

#24 : — Adventurous,
N\ 4 laid-back, unpretentious,

High-End ™ confident, rugged

S
#9 :A:f_, -\"

-~ .. ‘ -
Import

]

~9M casés #18%

Source: Depletion cases and frends FY18 company measures
Rankings from IR, Total U.S. Multi-Outlet + Convenience; for the 52 weeks ending May 20, 2018




SPECIALTY
BALLAST POINT DISCOVERY FLAGSHIP EXPLORER

INITIATIVES Role ... Recruit new drinkers Premium frade-up Hard-core craft enthusiast

« Portfolio Segmentation
* Tap Rooms
* Increased Marketing

BALLAST POINT
VICTORY AT SEA

FUNKY BUDDHA
INITIATIVES

+ Launch of 6 Pack & 12 Pack Cans
+ Expansion to Six Southeastern States §
* Redesign of Brand Packaging

(('“ Constellation Brands



BEER

LINE EXTENSIONS

ON EXISTING DOMESTIC SUPER

PREMIUM
BRANDS

(lorona
PREMIER

BALLAST
~-POINT-

({_t Constellation Brands ELEVATING !!'/() T S



OUR BEER BUSINESS

POWERFUL brands
DISTRIBUTION OppoOortunity

INNOVATION FUR W QY
FAVORABLE demographics

LEaD THE high-end




wine
BE THE LEADER IN -
PREMIUM WINE

&.
spirits

BROADEN PORTFOLIO OF - |
PREMIUM SPIRITS
BRANDS




U.S. WINE MARKET

HISTORY @ CURRENT @
IRI'$ Sales vs. Prior Year IRI'$ Sales vs. Prior Year
16% 15% 12 weeks ending 5/20/18
12% 12%
9%
8% &%
4% _ 3%
~ Al N B B | =
4% 2013 2014 2015 20146 2017 -3%
>311* <$11 Total Wine
L>$11* RETAIL ®m<$11 RETAIL uSTZ B MARKET
IRI $ Sales™ 5(;:1(]2'-%?? 3(;{;0:(2:6“1?; IRI $ Sales™ S s
>S$11* +13% +13% >S11* +14% +11%
<$11 +2% +1% <$11 2% 0%
Total Wine +5% +5% Total Wine +4% +4%

(1) IRI, Total U.5. Multi-Outlet + Convenience Calendar Years 2012-2017

(/“ Constellation Brands (2) IRI, Total U.S. Multi-Outlet + Convenience; reflects growth for the 12 weeks ending May 20, ELEVATING !l"/(’ WITH EVERY
2018 against the comparable prior year period; * Includes Premium Box




WINE & SPIRITS MEDIUM TERM

NET SALES: LOW TO MID SINGLE DIGIT GROWTH "

Topline growth driven by:
: Executing steady evolution to the high-end
Driving focus brands
Accelerating consumer-led innovation & brand building
Building spirits, sparkling & fine wine portfolio
Executing 3-tier eCommerce TBA strategy
Renovating select core brands
Continued SKU rationalization

(/“ Constellation Brands (1) Organic growth, excludes benefits from any future acquisitions ELEVATING !l' € WITH EVERY GLASS RAISED | 39



WINE & SPIRITS STRATEGY DRIVES STRONG GROWTH

SELECT FOCUS BRANDS

IRI $ SALES GROWTH VS. PRIOR YEAR ‘" FOCUS BRANDS
REPRESENT *

+23%

~70%

OF WINE & SPIRITS

+16%

BLACK BOX |1y

PROFITABILITY

~60%

}:§ i[_g_}\-l:

OF WINE & SPIRITS
VOLUME

(1) IRI, Total U.S. Multi-Outlet + Convenience; reflects growth for the 52 weeks ending May 20, 2
(('“ Constellation Brands 2018 against the comparable prior year period ELEVATING !l' i€ WITH EVERY Gl
(2) 12 months ending February 28, 2018 company measures




WINE & SPIRITS STRATEGY DRIVES STRONG GROWTH

LONG TERM OPERATING MARGIN GOAL = 30%

14%
12%
10%

8% .
ATTRACTIVE -
e OPERATING ROIC 400zrs

4% OPERATING MARGIN

29, . EXPANSION
(FY15-FY18)

0%

FY16 FY17 Frig®

B NET SALES GROWTH = QPERATING INCOME GROWTH

(1) Reflects an adjustment for the divestiture of the Canadian wine business as further detailed

i"| Constellation Brands  in the Company’s Annual Report on Form 10-K for the fiscal year ended February 28, 2018 ELEVATING !{-](’ WITH EVERY GL/
BPS = Basis Points




| - tallats -
7% Constellation Brands

WINE & SPIRITS

Kim Crawford 9LE Depletions "

UNDO ORDINARY 1.400.000

— ~15% CAGR
1,000,000
800.000
600,000
400,000
200,000

0

FY2015 FY2016 Fy2017 Fy2018

15T EVER NATIONAL TV PROGRAM
. ELEVATED PR INVESTMENT
UNIQUE PARTNERSHIPS

i

(1) Depletion trends based on company measures

va life wn VERY
(2) Based on FY18 company measures ELEVATING h € WITH EVERY




WINE & SPIRITS DEVELOPING INDUSTRY-LEADING

OUR INNOVATION CAPTURE CONSUMER

BUILD BIG BETS LEAD WITH LUXURY
PRIORITIES: CENTRIC TRENDS

U BLACK BOX \
BLACK BOX 1 BLACK B0 ) sPOKEN
BARRE
GOOREA TH1ey

BOLD AND
COMPLEX

SAUVIGNDN BLANC
Bl e

l¢*| Constellation Brands ELEVATING [ife wiTH Every



WINE & SPIRITS THROUGH M&A

A

+77% +19%

+88% +19%

PRUDENT CAPITAL RESOURCE MANAGEMENT

Source: IRI, Total U.S. Multi-Outlet + Convenience; reflects growth for the 52 weeks ending

va life witH Every GLA
May 20, 2018 against the comparable prior year period ELEVATING h € WITH EVERY GL/

*| constellati ands
e Constellation Brands




EVOLUTION

ACQUISITIONS

ol MASSG,
" e

—BRANDY—

——

7% Constellation Brands



OUR WINE & SPIRITS
BUSINESS

FANTASTIC catlegories

CONSUMERS trading up
Focus BRANDS Strength
STRONG INNOVATION pipeline
STEADY EVOLUTION TO THE high-end




FINANCIAL SUMMARY




DELIVERING FINANCIAL

NET SALES 12% CAGR EBIT 19% CAGR DILUTED EPS 28% CAGR

$8.0 $2.5 | $10.0
$7.0

$6.0 $2.0 - $8.0

$5.0 $1.5 $6.0

$4.0

$3.0 $1.0 40

$2.0 45 - I
$1.0

$0.0 N $0.0 - $0.0

FY14 FY15 FY16 FY17 FY18" FY14 FY15 FY16 FY17 FY18 "7 FY14 FY15 FY16 FY17 FY18 7

© o

(1) Reflects adj ents i i ith the adoption of the FASB amended guidance regarding the recognition of revenue from
ust d in the appendix; on a comparable basis, net sales and EBIT in billions; a reconciliation to B \NIT VERY (
t directly comparable GAAP financial measure is included within the appendix of this presentation ELEVATING h € WITH EVERY GL

i¢"| Constellation Brands p

(2} Includesimpact of the Canadian wine business divestiture; EBIT = Earnings Before Interest and Taxes; EPS = Earnings Per Share




MEDIUM TERM GROWTH

i BEER SALES HIGH SINGLE DIGIT GROWTH © WINE & SPIRITS SALES LOW TO MID SINGLE DIGIT GROWTH |
|+ MSD-HSD Volume Growth; Greater Than High-End U.S. i +LSD Volume Growth; In-Line/Better Than U.S. Wine and i
: Beer Category i Spirits Category :
|+ Annual Pricing of 1-2% i+ Mix / Price Benefits |

- Continued SKU Rationalization

ONSOLIDATED EBIT : HIGH SINGLE DIGIT GROWTH =

| i :
' BEER EBIT HIGH SINGLE TO LOW DOUBLE DIGIT GROWTH i WINE & SPIRITS EBIT MID SINGLE DIGIT GROWTH
|+ Pricing Benefits i+ Mix / Price Benefits i
.+ Expansion of Owned Glass Supply i+ Margin Accretive Innovation i
3 + Operational Efficiencies !+ Improved Operaling Asset Utilization :
. - Depreciation ramp-up, Normalization of FX / + General & Adminisirative Expense Management i
'+ Commodities, Marketing Investments i - Marketing Investments

" ny i CASHTAX RATE® TARG
ﬁ. IVE TAX RATE TARGET: 18% - 20% i N

EPS ~10% CAGR

(1) Organic growth, excludes benefits from any future acquisitions

P *|Constellation Brands (2) Cash tax rate defined as cash paid for income taxes divided by income before income taxes ELEVATING
LSD = Low Single Digit; FX = Foreign Currency; ETR = Effective Tax Rate



BEER LONG TERM

tailwinds

LOGISTICS GLASS SUPPLY VALUE ENGINEERING
opportunities | optimization improvements

headwinds

NORMALIZATION OF INCREASED
FX / COMMODITIES DEPRECIATION

7" Constellation Brands COGS = Cost of Goods Sold ELEVATING [ WITH EVERY GLASS RAISED | 50




WINE & SPIRITS LONG TERM

SUPPLY BLEND YIELD
optimization | opportunities improvement

NETWORK PACKAGING REDUCE
enhancements | simplification inventory

" Constellation Brands ELEVATING hﬁ‘ WITH EVERY GLASS RAISED | 51



EFFICIENCIES

LINK STRATEGY & EXECUTION RESOURCE PRIORITIZATION

FIT FOR

STREAMLINE PROCESSES
& IMPROVE CAPABILITIES

" Constellation Brands ELEVATING hﬁ’ WITH EVERY GLASS RAISED | 52




INVESTING IN IMPORT BEER

~Fiscal Year FY 2015 FY 2016 Fy 2017 FY 2018 FY2019 | FY2023 FUTURE
Total Mexico 15 M HL 20 M HL 24 M HL 31.5 M HL 34 M HL I 44 M HL " CONSIDERATION
Capacity!” *-***: * e |

. TIME: 3 - 4 YEARS TO
. | | BUILD INCREMENTAL
Annualized 1 I CAPACITY
Supply'? M Cases M Cases M Cases M Cases M Cases I Mcases I
| FY19 FCF ©

Shipment : ! ESTI MATE:
Case Volume v X | $-I .2B - $-I .3B

(1) Approximate total capacity from Mexico breweries

(2) Hectoliters (HL) to cases ~11.7x; assumes 90% average annual capacity utilization

(3) Production capacity available post Obregon acquisition & optimization

(4) Growth based on midpoint of FY19 guidance range includes craft & specialty

(5) Free cash flow (FCF) defined as net cash provided by operating activities less purchases of property, plant and equipment; a reconciliation to the most directly
comparable GAAP financial measure is included within the appendix

ELEVATING !f € WITH EVERY GL

x| tollats = ,
e Constellation Brands




FREE CASH FLOW HISTORY AND

FY18: OPERATING CASH FLOW

MILLIONS

FY14 FY15 FY16 FY17 FY18  FY19EsT.”

BNET CASH PROVIDED BY OPERATING ACTIVITIES
u FREE CASH FLOW

4 * Constellation Brands (1) Based on the midpoint of the FY19 guidance range

OPERATING CASH
FLOW GROWTH

CAPEX MODERATION

FY19 FCF
ESTIMATE:
$1.2B - $1.3B

ELEVATING ,l.ﬁ’ WITH EVERY GLASS RAISED




CONSTELLATION PRIORITIES

Constellation’s Historical Leverage Ratio
$12 6X
$10

1 2 53

BUSINESS DEBT PAY DIVIDEND
INVESTMENT DOWN

5X

$8
$6 X
$4

X
$2
$0 2X

FY14 FY15 FY16 FY17 FY18
mmNET DEBT"  -&-NET DERT / LTM EBITDA®?

A
NET DEBT/ LTM EBITDA

+ Beer Capacity  + Utilize Free » Maintain target
Expansion Cash Flow to payout ratio of
Activities pay down debt
* Investment to
Support Growth

(95 ]

NET DEBT (SBILLIONS)

Transaction expected to be funded with debt ~$4B USD

Net debt to LTM EBITDA expected to approximate mid-4x range after transaction financing is secured

Constellation Brands remains committed fo its investment grade rating; following fransaction close has no plans to engage in
new mergers, acquisitions or share repurchase activity until achieving 3.5x leverage target, which is expected to occur within
18-24 months of deal closing; however Ventures activities expected to continue

Share repurchases fiscal year 2019 (as of August 22, 2018) ~$500M, Q2 to date ~$400M

(1) Net debt defined as debt less cash

| Constellation Brands (2) EBITDA is on a comparable basis; a reconciliation to the most directly comparable GAAP ELEVATING hf
financial measure is included within the appendix of this presentation




ATTRACTIVE GROWTH
CATEGORIES WITHIN
CONSUMER SPACE

i | Constellation Brands

INVESTMENT CASE

SIGNIFICANT CASH
GENERATION &
SHAREHOLDER RETURN
OPPORTUNITIES

BEST IN CLASS GROWTH
& PROFIT MARGIN
PROFILES IN CPG

ELEVATING !l".](’ WITH EVERY GLASS RAISED | 56
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APPENDIX
COMPARABLE MEASURES (NON-GAAP)

Comparable measures are provided because management uses this information in evaluating the results of the core
operations of the Company and/or internal goal setting. In addition, the Company believes this information provides
investors valuable insight on underlying business trends and results in order to evaluate year-over-year financial
performance. As such, the following items, when appropriate, are excluded from comparable results:

Acquisitions, Divestitures and Related Costs

Acquisitions, divestitures and related costs includes transaction and associated costs in connection with
pending and completed acquisitions, investments and divestitures. In addition, in connection with acquisitions,
the allocation of purchase price in excess of book value for certain inventory on hand at the date of acquisition
is referred to as inventory step-up. Inventory step-up represents an assumed manufacturing profit attributable to
the acquired company prior to acquisition. For inventory produced and sold after the acquisition date, the
related manufacturer’'s profit accrues to the Company.

Restructuring and Other Strategic Business Development Costs

Restructuring and other strategic business development costs consist primarily of costs recognized by the
Company in connection with certain activities which are intended to simplify, streamline or increase efficiencies.
These costs include restructuring charges, such as employee termination benefit costs, contract termination
costs, costs to consolidate or close facilities and relocate employees, and other costs which are not reflective
of the core operations of the Company related to strategic business development initiatives.

(/t Constellation Brands ELEVATING !l' € WITH EVERY




COMPARABLE MEASURES (NON-GAAP)

Other

Other includes items that are not specifically related to acquisitions and divestitures or restructuring and other
strategic business development costs (e.g. unrealized gain on equity securities, loss on extinguishment of
debt, impairment of assets, loss on contract termination and net (gain) loss from the mark to fair value of
undesignated commodity derivative contracts prior to settlement).

Comparable Basis Eamings before Interest and Taxes ("Comparable Basis EBIT"), as used by the Company,
means operating income plus equity in earnings (loss) of equity method investees, both on a comparable basis.
Comparable Basis EBIT is considered a performance measure and the Company considers operating income the
most comparable GAAP measure. Comparable Basis EBIT is used by management in evaluating the results of the
core operations of the Company including, the results of its equity method investments. In addition, the Company
believes this information provides investors valuable insight on underlying business trends and results in order to
evaluate year-over-year financial performance.

The Company has disclosed its debt to Earnings before Interest, Taxes, Depreciation and Amortization ("EBITDA")
ratio and net debt to EBITDA ratio. These are non-GAAP financial measures that management believes are of
interest to investors and lenders in relation to the Company's overall capital structure and its ability to borrow
additional funds. The Company considers EBITDA a measure of liquidity and considers net cash provided by
operating activities the most comparable GAAP measure.

Free cash flow as used by the Company means the Company’s net cash flow from operating activities prepared in
accordance with GAAP less capital expenditures for property, plant and equipment. Free cash flow is considered a
liquidity measure and provides useful information to investors about the amount of cash generated, which can then
be used, after required debt senice and dividend payments, for other general corporate purposes. A limitation of
free cash flow is that it does not represent the total increase or decrease in the cash balance for the period. Free
cash flow should be considered in addition to, not as a substitute for, or superior to, cash flow from operating
activities prepared in accordance with GAAP.

tion Brands ELEVATING !l' € WITH E\




REPORTED STATEMENT OF OPERATIONS (GAAP) (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter  Quarter  Quarter Year Quarter
2017 2018 2018 2018 2018 2018 019
(im millicns, except share and per share data)
Net sales $ 73211 $ 19285 § 20879 § 1801.97§ 17620 § 7,580.3 § 2,047
‘Cost of product sold (3,802.1) (940.2)  (1,019.2) (891.6) (916.8)  (3,767.8) {998.5)
Gross profit 3,519.0 988.3 1,068.7 910.3 845.2 38125 1,048.6
Selling, general and administrative expenses @ (1.392.4) (427.2) (351.4) 420.7) (333.4) (1.532.7) (423.2)
Gain on sale of business 2624 - - - - - -
Operating income: 2,389.0 561.1 773 489.6 511.8 2,279.8 625.4
Income: from unconsolidated investments 273 04 0.2 2491 237.5 487.2 644
Interest expense (333.3) (82.4) (81.3) (81.4) (86.9) (332.0) (87.8)
Loss on exfinguishment of debt - {6.7) {2.1) (10.3) (77.9) (87.0) -
Income before income laxes 2.083.0 4724 634.1 647.0 584.5 2,338.0 S02.0
{Provision for) benefil from income taxes (550.3) (71.4) {130.0) {150.6) 3293 (22.7) (155.7)
Net income 1,532.7 401.0 504.1 496.4 9138 2,315.3 746.3
Net income attributable lo noncontrolling interests (4.1) {2.5) {2.5) (3.6) (3.3) {11.9) (2.5)
Net income attributable to CB1 5 1.5286 $ 385 § 5016 § 4528 § 9105 § 23004 § T43s
Diluted net income per common share attributable to CBI $ 7.49 $ 198 § 249 § 245 § 456 5 1147 $ 37
Diluted weighted average commeon shares cutstanding 204,099 201.030 201,346 201477 199.494 200.745 197.060
Cash dividends declared per common share:
Class A Common Stock $ 1.60 $ 052 § 052 § 052 § 052 § 2.08 H 0.74
Class B Comertible Common Stock 3 1.44 5 047 % 047 § 047 § 047 § 1.88 $ 0.67
Reported effective tax rate 26.4% 15.1% 20.5% B.3% (56.3%) 1.0% 17.3%
Year over year growth:
Net sales 4% 6%
Operating income (5%) 1M1%
Net income attributable to CB1 % 8%
Diluted net income per common share atiributable to CBI 53% 90%
Items as a percent of nel sales:
Cosl of product sold 51.9% 48.8% 48.8% 49.5% 52.00% 49.7% 48.8%
Gross profit 48.1% 51.2% 51.2% 50.5% 48,0% 50.3% 51.2%
Selling, general and administralive expenses 19.0% 22.2% 16.8% 3% 18.9% 20.2% 20.7%
Operating income 32.6% 29.1% 34.4% 27.2% 29.0% 30.1% 30.6%

") Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with customers using the retrospective

ication method. fingly, financial i ion for fiscal year 2017 and the interim and annual periods of fiscal 2018 presented herein has been adjusted to reflect
the adoption of this amended guidance. Annual and interim periods prior to fiscal 2017, including interim periods for fiscal 2017, have not been adjusted to refiect the
adoption of this amended guidance as the impact is not deemed matesial.

7 Ingludes impairment of intangible assets of $46.0 million and $86.8 million for the years ended February 28, 2017, and February 28, 2018, respectively.

allle) stellati = : NG ")-‘“-‘ TH EVERY
" Constellation Brands ELEVAT[NG!I"/( TH EVER



RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED m)

Fiscal First Second Third Fourth Fiscal First
Year Quarter Quarter Quarter Quarter Year Quarter
2017 2018 2018 2018 2018 2018 2019
(in millions, except per share data)
et Sales
Reported Net Sales § 73211 $ 19285 § 20879 § 18019 § 17620 § 75803 § 2,047.1
‘Comparable Net Sales $ 7,321.1 $ 19285 § 20879 § 1,B01.9 § 17620 § 7,5803 5 2,047.1
Cost of Product Sold
Reported Cost of Product Sold $ (3,8021) $ (940.2) $ (1,019.2) $ (B91.6) § (916.8) § (3,767.8) % (998.5)
Acquisitions, Divestitures and Related Costs
Imventory Step-Up 20.1 7.0 28 72 17 187 0.6
Favorable Interim Supply Agreement 22 - - - - - -
Total Acquisitions, Divestitures and Related Costs 22.3 7.0 2.8 7.2 1.7 18.7 0.6
Restructuring and Other Strategic Business Development Costs
Accelerated Depreciation - - - - - - 3.4
Total Restructuring and Other Strategic Business Development Costs - - - - - - 3.4
Other
Net (Gain) Loss on Undesignated Commodity Swap Contracts. (16.3) 31 (39) (3.5) (31) (74) (15.4)
afl i C ity Swap Conlracts 23.4) (2.4) 2.3 01 23 23) 1.5
Inventory, Other - - - - 19.1 19.1 1.5
Total Other (39.7) 0.7 (6.2) (3.4) 18.3 9.4 (12.4)
Comparable Cost of Product Sold $ (3,819.5) § (9325 § (1,0226) § (887.8) § (896.8) § (3,739.7) § (1,006.9)
‘Gross Profit
Reported Gross Profit $ 3,519.0 $ 5883 $ 10687 $ 9103 § 8452 § 38125 $ 1,048.6
Acquisitions, Divestitures and Related Costs
Inventory Step-Up 20.1 70 28 Tz 17 187 08
Favorable Interim Supply Agreement 2.2 - - - - - -
Total Acquisitions, Divestitures and Related Costs 223 7.0 28 7.2 17 187 0.6
Restructuring and Other Strategic Business Development Costs
Acceleraled Depreciation - - - - - - 3.4
Total Restructuring and Other Strategic Business Development Costs - - - - - - 34
Other
Net {Gain) Loss on Undesignated Commodity Swap Contracts (16.3) 31 3.9 3s) 31) (7.4) (15.9)
ol Ce Swap Conlracls (23.4) (2.4) 23) 01 23 (2.3) 1.5
Inventory, Other - - - - 19.1 19.1 1.5
Total Other (39.7) 0.7 (6.2) (3.4) 18.3 9.4 (12.4)
‘Comparable Gross Profit § 35016 $ 9960 $ 10653 § 8652 § 38406

(/“ Constellation Brands ELEVAT[NG!I' (&4



RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter Quarter Quarter  Quarter Year Quarter
2017 2018 2018 2018 2018 2018 2019
(in millions, except per share data)
Selling, General and Administrative Expenses
Reported Selling, General and Administrative Expenses $ (1,392.4) $ (427.2) $ (351.4) $ (420.7) $§ (333.4) § (1,532.7) $ (423.2)
Acquisitions, Divestitures and Related Costs
Transaction and Related Costs Associated with Acquisitions 14.2 16 0.7 4.5 1.3 8.1 -
Costs Associated with Sale of the Canadian Wine Business and Related Activties 20.4 3.2 - - - 3.2 -
Total Acquisitions, Divestitures and Related Costs 34.6 4.8 0.7 4.5 1.3 11.3 -
Restructuring and Other Strategic Business Development Costs
Restructuring and Other Strategic Business Development Costs 0.9 1.4 2.0 4.1 6.5 14.0 4.3
Total Restructuring and Other Strategic Business Development Costs 0.9 1.4 2.0 41 6.5 14.0 43
Other
Impairment of Goodwill and Intangible Assets 37.6 86.8 - - - 86.8 -
Deferred Compensation - - - - - - 16.3
Loss on Contract Termination - - - 59.0 - 59.0 -
Selling, General and Administrative Expenses, Other 26 - (3.4) (8.1) 1.0 (10.5) -
Total Other 40.2 86.8 (3.4) 50.9 1.0 135.3 16.3
Comparable Selling, G | and Administrative Exp s $ (1,316.7) $ (3342) $ (3521) $ (361.2) § (324.6) § (1,372.1) $ (402.6)
Gain on Sale of Business
Reported Gain on Sale of Business $ 2624 $ - % - % - $ - '8 - $ -
Acquisitions, Divestitures and R Costs
Gain on Sale of Business (262.4) - - - - - -
Total Acquisitions, Divestitures and Related Costs - - - - - - -
Comparable Gain on Sale of Business $ - $ - 8 - % - $ - 1§ o $ -

i¢"| Constellation Brands




RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED m)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter  Quarter  Quarter Year Quarter
2017 2018 2018 2m8 208 2018 2m9

(in millions, except per share data)
Operating Income
Reported Operating Income
Acquisitions, Divestitures and Related Costs

$ 2,389.0 $ 5611 § TIT3 § 4896 § 5118 § 22798 §$ 6254

Inventory Step-Up 201 7.0 28 7.2 1.7 187 0.6
Fawrable Interim Supply Agreement 22 - - - - = -
Transaction and Related Costs Associated with Acquisitions & 14.2 1.6 o7 4.5 13 81 -
Cosls Associated with Sale of Ihe Canadian Wine Business and Related Actidlies 204 3z - - - 32 -
Gain on Sale of Business (262.4) - - - - - -
Total Acquisitions, Divestitures and Related Cosis {205.5) 1.8 3.5 "7 3.0 30.0 0.6
and Other Busii Costs
Accelerated Depreciation - - - - - - 34
Restructuring and Other Strategic Business Development Costs 0.9 1.4 20 4.1 6.5 14.0 4.3
Total ing and Other Business Costs 0.9 1.4 2.0 4.1 6.5 14.0 7.7
Other
Met (Gain) Loss on Undesignated Commodity Swap Contracts. (16.3) 31 (3.9) {3.5) {3.1) (7.4) (15.4)
of L i Cs Swap Conlracls (23.4) (2.4) 23) 01 23 (2.3) 1.5
Inventory, Other = - - - 191 19.1 15
i of Goodwill and jible Assels re B6.8 - - - 85.8 -
Deferred Compensation - - - - - 16.3
Loss on Contract Temmination - - - 50.0 - 59.0 -
Selling, General and Adminisirative Expenses, Other 2.6 - (2.4) {8.1) 1.0 (10.5) -
Total Other 0.5 B7.5 (9.6) 471.5 19.3 144.7 3.9
Comparable Operating Income $ 2,184.9 $ 6618 § 7132 § 5529 § 5406 § 24885 3 6376

Income from L
Income from i 5 7.3 3 04 § 02 3 2491 § 2975 § 4872 3 644

Acquisitions, Divestitures and Related Cosfs

Net Gain on Sale of Unconsolidated Investment = - - = = = (101.4)
Tofal Acquisitions, Divestitures and Related Costs - - - - - - (101.4)
Other

Unrealized Gain on Equity Securities - - - (216.9) (235.7) (452.8) (258.3)

Equity Method Investments, Other 1.7 - - = = - -
Total Other 1.7 - - (216.9) (235.7) (452.6) (258.3)

Ci Income from L i $ 29.0 3 0.4 § 0.2 $ 322 % 18 § 34.6 $ 4.7

ELEVATING !{/(’ WITH EVER

*| constellati ands
e Constellation Brands




RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED ™)

Year Quarter  Quarter Quarter  Quarier Year Quarter
2n7 2018 2018 2018 2018 2018 29

(in millions, except per share data)

Interest Expense

Reported Interest Expense § (3333 $ (248 (B1.3) % (B4 % (869 5 (3320) $  (87.8)

Comparable Interest Expense $ (3333 $ (@45 @13 % 4% (869 5 (33200 § (8.9
Loss on Extinguishment of Debt
Reported Loss on Extinguishment of Debt $ - 8 (BNS  @20S$ (ons [res (Oro) s -
Other
Loss on Extinguishmert of Dabt - 67 21 10.3 e ar.0 -
Total Other - 67 21 103 .9 97.0 -
Comparable Loss on Extinguishment of Debt ] - s - 3 - - s -8 - 3 -

[Provision For) Banefit From Inceme Taxes

Reported (Provision For) Benefit From Income Taxes $ (5503 5 (4S5 (13000 § (1506) $ 3203 § (227 $ (1557
Acquisiions, Divestitures and Refated Costs
Inventory Step-Up 7.9 25) %] @n ©.3) (58) 0.2
Favorable Interim Supply Agreement 0.8 - - - - - i
Transaction and Related Costs Associated with Acquisitions 5.4 0.7 0.2 (1.8} 0.3 (2.2) -
Cosls Associated with Sale of the Canadian Wine Business and Related Activilies @.8) (0.8) - - - (0.8) -
Gain on Sale of Business. 863 A = - = - -
Net Gain on Sale of Unconsdidated Investment - - - - - - 19
Total Acquisitions, Divestitures and Rolated Costs 48.9 (4.0) 1.3) (*3) - (9.6) 17
Restructuring and Other Stratogic Business Developmont Costs
Accelerated Depreciation - B - - = - (0.8
Restruclusing and Other Stralegic Business Devedopment Costs 0.3 (0.5) {0.8) (1.5} 21 (4.9) 1.4)
Total Restructuring and Other Strategic Business Development Costs 0.3) (0.5) (0.8) 1.5 1) (4.9) 1.9)
Other
Net (Gain) Loss on Undesignated Commodity Swap Conltracts 6.0 (.1 1.4 1.3 1.0 26 37
Selllements of Undesignated Commadily Swap Contracts 88 08 0.8 - (0.9) 0.8 (0.4)
Imventory, Other - - - - 8.7) 87) 0.3
Impaimment of Goodwill and Intangible Assets (14.0) (32.4) - ©.5) 19 3.0 -
Deferred Compensation - - - - - - B
Loss on Contract Termination - - - () - 7.7 B
Selling, General and Administrative Expenses, Other 0w - - 21 (0.4) 17 -
Unrealized Gain on Equity Securities - - - 78 (18.7) 58.4 uz
Equity Method Inestments, Other 0.7 = = = = - =
Loss on Extingushmert of Debl - (2.6) 0.5 @7 27.2) (33.0) -
Tax Benefit Related to the Tax Cuts and Jobs Act - - - - (3512) (351.2) -
Total Other 10.6) 35.2) 17 0.6 (403.2) (376.1) 372

Comparable Provision For Income Taxes § (5023 $ (M S (1304 (958) $ (760) §  (413.3) $ (1187
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter  Quarter  Quarter Year Quarter
2017 2018 2018 2018 2018 2018 2019
{in millions, except per share data)
Net Income il to lling Interests
Net Income to i $ @1 s (2.5) § (25) $ 3.6 $ By s (M9 $ (2.58)
[ Net Income to $ (41) $ (25§ (25 % (36 $ (33) § (119 $ (25
Net Income Aftributable to CBI
Rep d Net Income to CBI $ 15286 $§ 3985 5 5016 $§ 4928 § 9105 § 23034 $ T438
Acquisitions, Divestitures and Related Costs
Inventory Step-Up 127 4.5 1.7 4.5 14 12.1 0.4
Favorable Inteim Supply Agreement 14 - - - - - -
Transaction and Related Costs Associated with Acquisitions 8.8 0.9 0.5 2.9 16 59 -
Costs Associated with Sale of the Canadian Wine Business and Related Activities 16.6 24 - - - 24 -
Gain on Sale of Business (196.1) - - - - - -
Met Gain on Sale of Unconsolidated Imvestment - - - - - - (99.5)
Total Acquisitions, Divestitures and Related Costs (156.6) 7.8 2.2 7.4 3.0 20.4 (99.1)
and Other Costs
Accelerated Depreciation - - - - - - 26
g and Other gi i Dewelopment Costs 0.6 0.9 1.2 2.6 4.4 9.1 3.2
Total Ry ring and Other gic Business Develog Costs 0.6 0.9 1.2 26 44 9.1 5.8
Other
Net (Gain) Loss on Undesignated Commodity Swap Contracts. (10.3) 20 (2.5) (2.2) (2.1) (4.8) .
of L i Ce ity Swap Contracts (14.8) 1.5) (1.5) 0.1 14 (1.5) 11
Inventory, Other - - - - 124 124 1.2
Impairmment of Goodwill and Intangible Assets 236 54.4 - (0.5) 19 55.8 -
Deferred Compensation - - - - - - 16.3
Loss on Contract Termination - - - M3 - 413 -
Selling, General and Administrative Expenses, Other 1.9 - (3.4) (6.0) 06 (8.8) -
Unrealized Gain on Equity Securities - - - (138.8) (255.4) (394.2) (224.1)
Equity Method Investments, Other 1.0 - - - - - -
Loss on Extinguishment of Debt - 4.1 16 76 50.7 64.0 -
Tax Benefit Related to the Tax Cuts and Jobs Act = - - - (351.2) (351.2) -
Total Other 1.6 59.0 (5.8) (38.5) (541.7) (587.0) (217.2)
Ci Net Income to CBI $ 13742 $ 4662 § 4992 § 4043 § 3762 § 17459 $ 4333

i¢"| Constellation Brands




RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter  Quarter  Quarter Year Quarter
2017 208 208 2018 2018 2018 2019
{in millions, except per share data)
Diluted Net Income Per Common Share Attributable to CBI
Reported Diluted Net Income Common Per Share Attributable to CBI $ 7.49 $ 198 § 249 § 245 § 456 § 1147 $ 377
Acquisitions, Divestitures and Related Costs
Inventory Step-Up 0.06 002 0.01 0.02 0.01 0.06 -
Favorable Intedim Supply Agreement 0.01 = = - - & -
Transaction and Related Costs Associated with Acquisitions. 0.04 - - 0.01 0.01 0.03 -
Costs Associaled with Sale of the Canadian Wine Business and Related Activities 0.08 0.01 - - - 0.01 -
Gain on Sale of Business (0.96) - - - - - -
Net Gain on Sale of Unconsclidated Imvestment - - - - - (0.50)
Total Acquisifions, Divestitures and Related Costs 0.77) 0.04 0.01 0.04 0.02 0.10 (0.50)
and Other g L D f Costs
Accelerated Depreciation - - - - - - 0.0
Restructuring and Other Strategic Business Development Costs - - 0.01 0.01 0.02 0.05 0.02
Total Ry ring and Other Si ic Busi) Devel, Costs - - 0. 0.01 0.02 0.05 0.03
Other
Met (Gain) Loss on Undesignated Commodity Swap Contracts 10.05) 00 (0.01) {0.01) (0.01) {0.02) (0.06)
Settlements of Undesignated Commodity Swap Contracts (0.07) (0.01) (0.01) - 0.01 (0.01) 001
Inventory, Other - N - - 0.06 0.08 0.0
Impairment of Goodwill and Intangible Assets 0.12 0.27 - - 0.01 0.28 -
Deferred Compensation - - - - - - 0.08
Loss on Contract Termination - - - 021 - 0.21 -
Selling, General and Administrative Expenses, Other 0.01 - (0.02) (0.03) - (0.04) -
Unrealized Gain on Equity Securities - - - {0.69) (1.28) (1.96) (1.14)
Loss on Extinguishment of Debt - 0.02 0.01 0.04 0.25 0.32 -
Tax Benefit Related to the Tax Cuts and Jobs Act - - - - (1.76) (1.75) -
Total Other 0.01 0.29 (0.03) {0.49) (2.72) (2.92) (1.10)
Comparable Diluted Net Income Per Common Share Attributable to CBI $ 673 §$ 232 § 248 $ 201 $§ 189 § 870 § 220
" Effective March 1, 2018, we adopled the FASB amended guidance regarding the recognition of revenue from contracls with using the n i ication method,

Accordingly, financial information for fiscal year 2017 and the interim and annual perieds of fiscal 2018 presented henein has been adjusted to reflect the adoption of this amended guidance.
Annual and interim periods prior to iscal 2017, including interim periods for iscal 2017, have not been adjusted to reflect the adoption of this amended guidance as the impact is not deemed
material

 Includes impaiment of intangible assets of $8.4 million for the year ended February 28, 2017.
B May not sum due to rounding as each item is computed independently.
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COMPARABLE STATEMENTS OF INCOME (NON-GAAP) (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter  Quarter  Quarter Year Quarter
2017 2018 2018 2018 2018 2018 2019
(in millions, except share and per share data)
Net sales s 7314 § 19285 § 20879 § 18019 % 17620 § 75803 § 20471
Cost of product seld (3.819.5) (9325)  (1,022.6) (887.8) (896.8)  (3.739.7) (1,006.9)
Gross profit 35016 996.0 1,065.3 914.1 865.2 38406 1,040.2
Selling, general and adminigirative expenses (1,316.7) (334.2) (352.1) {361.2) (324.6)  (1.3721) {402.6)
Operating income 2,184.9 6618 FAEF] 552.9 5406 24685 637.6
Income from unconsolidated investments 29.0 0.4 0.2 322 1.8 346 4.7
Eamings before interest and tax 22139 6622 7134 585,1 5424 2.503.1 642.3
Interest expense (333.3) (82.4) (81.3) (81.4) 86.9) (332.0) (87.8)
Income before income taxes 1,880.8 5798 632.1 503.7 455.5 21711 554.5
Provision for income taxes (502.3) (111.1) 130.4) (95.8) (76.0) (413.3) (118.7)
Net income 1,378.3 466.7 501.7 4079 a7s 17578 4358
Net income attributable to noncontrolling interests (4.1) (25) 25) (3.6) (3.3) (11.9) (2.5)
Net income attributable to CBI S 13742 § 4662 § 4992 § 4043 § 3762 § 17458 $ 4333
Diluted net income per common share attributable to CBI 5 B6.73 $ 232 § 248 § 201 % 189 8§ 8.70 $ 220
Diluted weighled average common shares outstanding 204,099 201.030 201.346 201177 199.494 200.745 197.060
Cash diwdends declared per common share:
Class A Comman Stock 5 180 $ 052§ 052 % 052 % 052§ 208 s 074
Class B Converlible Common Stock 3 1.44 $ 047 § 047 § 047 § 047 '§ 1.88 H 0.67
‘Comparable effective lax rate 26.7% 19.2% 20.6% 19.0% 16.7% 19.0% 21.4%
Year over year growth
Net sales 4% &%
Operating income 13% (4%)
[Eamings before interest and tax 13% (3%)
Net inceme attributable to CBI 2% (T%)
Diluted net income per common share attributable to CBI 29% (5%)
Nems as a percent of nel sales:
Cost of product sold 52.2% 48.4% 49.0% 49.3% 50.9% 49.3% 49.7%
Gross profit 47.8% 51.6% 51.0% 50.7% 49.1% 50.7% 50.8%
Selling, general and administrative expenses. 18.0% 17.3% 16.9% 20.0% 18.4% 18.1% 19.7%
Operating income 29.8% 3.3% 3.2% 30.7% 0.7% 326% 1%
Eamings before interest and tax 30.2% 34.3% 34.2% a2 .5% 30.8% 33.0% 31.4%

i Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with customers using the refrospective

method. financial for fiscal year 2017 and the interim and annual periods. of fiscal 2018 presented herein has been adjusted to
refiect the adoption of this amended guidance. Annual and interim periods prior to fiscal 2017, including inferim periods for iscal 2017, have ot been adjusted to
refiect the adoption of this amended guidance as the impact is not deemed material
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ADJUSTED EBITDA CALCULATION AND RECONCILIATION (1), FREE CASH FLOW RECONCILIATION (NON-GAAP)

Fiscal Fiscal Fiseal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year First Quarter
2013 2014 205 2016 27 208 2018 2018 2018 2018 2019
{in millions)
Comparable Net Sales § 27961 § 48677 § 60280 5 65484 § 7.321.1 5 185 5 20879 3 189 § 17620 5 75803 3 2,047,

Comparable Basis EBITDA Calculation
‘Comparable Operating Income:

5 18858 5 21849 S 6618 3 TI32 § 5529 § 5406 5 24885 s 637.6
‘Comparable Income flom Unconsolidated Investments %8 29.0 0.4 02 w2 18 48

Comparable Basis EBIT 16922 221389 B62.2 T34 5851 5424 25031 642.3
Comparable Depresiation 180.3 2375 701 708 s 94 38 842
‘Comparable Amortization 9.0 82 14 15 15 1.5 59 15

Total Depresiation and Amarization 1893 245.7 TS 723 5.0 809 299.7 5.7

Comparable Basis EBTDA 5 5 2456 5 7137 3 7857 5 6601 § 6233 8 3 7.0

rable Basis EBTDA Reconiliation

et Cash Provded By Operating Acthtics S§ 5563 § 882 5 10610 S 14137 S 16960 3 M6 $ 7213 S 355 § 4630 5 15314 $ 5040

Nt Cash Provided By Operating Achviies Margin 15.9% 17.0% 17.9% 20.6% 23.2% 255%

Debtio LTMNet Cash Provided by Operating Activites 55 5 a7 57 54 53 51 53 53 53 49
{Prousion For) Beneft From Income Taxes 1286 2592 3434 4406 550.3 4 1300 1506 (32.3) 227 18T
Interest Expense 2271 232 77 3139 3333 824 813 814 869 320 8.8
Change in Operating Assels and Lisbilities @ 6T.7 15 1421 1608 235 251.7 1326) 1294 749 3234 155.6
Equity in Eamings of Equity Method Imestees, Net of Distributed Eamings (7.6} 433 12 38 0.7 02 05) 208 (16.9) 38 a7
Unrealized Gain on Equity Securities = o - o ° - - 2168 2475 4843 2583
Detemed Tax (Provision) Banest (392 418 (79.3) (251.0) (124.8) 12 234) 78.9) 3285 2374 162
Comparable Adjustments 338 (1,269.4) 828 76.0 (202 4) 100.7 1) (1536) {206:9) (263.9) (347.5)
Stock-Bosed Compensation Expense (40.8) (49.9) (85.0 (B4.0) (56.1) (15.1) 1138) {16.6) (15.4) (80.9) 7.3

Other Reme =
Comparable Basis EBTDA

150.4) 275 .3) 0] 187. 429
5 737 5 7857 3 BG0O1 § 6233 5 228 3 T28.0

LTM Comparable Basis EBITDA 905.2 $ 14054 $ 17856 $ 20815 § 24598 S 25965 5 278 $ 27393 § 28078 5 28028 3 2,797.1
Total Debt 5 33054 § 70205 § 72065 S 80812 § 92381 $ 92115 § 8074 $ 93502 § 101867 § 10,1867 $ _10,107.0
Debt to LTM Comparable Basis EBITDA 37 50 41 39 38 35 33 34 36 36] 16
Free Cash Flow Reconciliation
Net Cash Provided By Operaling Actities § 5563 § 6262 § 10810 § 14137 § 18960 $ 386 5 THM3 § 3655 § 4630 5 1504 ) 504.0
Purchases of Propesty, Plant and Equipment 62.1) 223.5) 719.4) (891.3) (907 4) 217.1) (288.0] (200.5) {352.0; {1,057 8] 168.2)
Free Cash Flow 5§ 4942 § 6027 5 W16 X [T S 1645 5 4333 5 1650 § 1110 5§ E738 H 3358
Nat Debt to LTM Comparable Basis EBITDA
Total Debt § 33054 § 70205 § 72965 § 8.0812 § 92361 $ 92115 § 89474 § 93502 § 101667 S5 10,1867 $ 10,1070
Legs: Cagh (331.5) (63.9) (110.1) (83.1) (177.4) (199.1} (1256) (154.5) 190.3) 190.3) 1.0y
Less: Restricled Cash 5 o o - o - = - = - P
Net Debt § 28739 § 6,956.6 § 71854 $ 7.998.1 § 9.060.7 S 90124 § 88218 § 91957 § 10,0964 § 1008964 5 9,897.0
[Met Deebit to LTM Gomparable Basis EBITDA 33 49 4.0 38 37 35 33 34 36 36 35
) Efiective March 1, 2018, we adopted the FASE amended guidance regarting the recognition of revenue fom contracts with customers using the ive application mathod. . financial i ion for fscal year 2017 and the

interion and annual perods of fiscal 2018 presented herein has been adjusted to refect the adoption of this amended guidance. Annual and interm perods prior to Sscal 2017, including interim pedods for fiscal 2017, hane not been adjusted to refect
the adoption of this amended guidance as the impact is. not deemed malerial

) Gertain ilems, when material, ace reporied as part of the Change in Operating Assels and Lisbilities in the Company's quariedy flings. If not material, these same iterns are reported as part of Other llems. For reporting in this analysis,
presentation for those cerain iems is consistert with the presentation in the Company's annual ilings.
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REPORTED STATEMENT OF OPERATIONS (GAAP) (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
{in millions, except share and per share data)
MNet sales $ 27861 5 48677 § 6020 S 65484 5 73315 § 19355 § 20845 $ 1,791 $ 17659 § 7.5850
Cost of product sold (1.687.8) (2.878.0) (3.449.4) 13.6068.1) A (940.2)  (1.019.2) (B91.8) (916.8) (3.767.8)
Gross profit 1,108.3 18917 2,578.8 28423 35204 9953 1,065.3 9075 8491 3.817.2
Selling, general and administrative expenses & (585.4) (1,196.0) (1,078.4) 1,177.2) {1,392.4) (427.2) (351.4) (420.7)  (333.4) (1,532.7)
Gisn en sale of business ™ - - - - 2624 - - - - -
Gain on remeasurement 1o fur value of equity method investment - 1642.0 - - - - - - -
Operaling income: 5229 24377 1,500.2 17651 23384 568.1 7139 4BE 5157 22845
Income from unconsolidated investments 2331 878 215 511 a3 0.4 0z 2491 23758 487.2
Interest expense (@271.4) (323.2) (337.7) (312.9) (333.3) (82.4) (81.3) (&1.4) (©6.9)  (332.0)
LLoss on extinguishment of debt (12.5) - @4y (1.1} - (B7) 2.1) (10.3) {7.9) (87.0)
Income before income taxes. 516.4 22023 11796 1,501.2 2,0034 4794 6307 6442 568.4 23427
{Prossion for) benefit from income laxes (128.6) . (343.4) (440.8) (554.2) 74.1) (128.7) (149.5) 304 (11.8)
Net income 3878 18431 8362 1,060.6 1,530.2 4063 5020 4847 9288 23308
Net (income] loss attributable to noncentrolling interests - = 3.1 (5.7} (4.1 2.5) 5] 6] 3] (11.9)
MNet income atfributable to GBI S o878 5 10431 § BM3 S 10549 S5 15851 § 4028 § 4905 § 4911 § 9255 § 23189
[Diluted net income per common share attributable to CBI $ 204 S 98 $§ 417 § 518 5 7S5 2§ 200§ 248 35 244 $ 464 5 1155
Diluted weighted average comman shares outstanding 180.307 197.570 201,224 203821 204,009 201,030 201.346 2477 199,494 200,745
Cash diidends declared per common share:
Class A Common Stock - = - s 124 s 1.860 H 052 § 052 § 052 § 052 § 2.08
Class B Comertible Commen Stock - - - 8 112 5 144 5 04T F 047 S 047 5 047 5 188
Repored effective tax rate 24.5% 1M.8% 29.1% 20.3% 26.5% 15.5% 20.4% 2B.2% (57.9%) 0.5%
Year over year growth:
Net sales % T4% 24% % 12% % % (1%) 8% 3%
Operating income % NM (38%) 18% 6% 3% 1% (%) (27%) 5%)
Net income attributable 1o CBI (13%) L) (57%) 26% 46% 2% 39% 21% 106% 51%
Diluted net income per common share attributable to CBI (4%) N (58%) 24% 45% 29% 42% 2% 105% 54%
Mems a5 & percent of net sales:
Cost of product sold 80.4% 50.1% 57.2% 55.1% 51.9% 48.6% 48 9% 40 6% 51.9% 49.7%
Gross profit 30.6% 40.8% 42.6% 44.9% 48.1% 51.4% 51.1% 50.4% 48.1% 50.3%
Selling, general and adminisirative expenses 205% 24.6% 17.9% 18.0% 19.0% 1% 16.9% 23.4% 18.9% 20.2%
Operating income 16.7% 50.1% 24.9% 27.0% 327% 29.4% 34.2% 27.1% 202% 30.1%
F Effective March 1, 2018, we adopted the FASE amended guidance regarding the. ition of revenue with using the methed. Financial information for the

historical annual and interim periods presenled hesein are as previously reported and have nol been adjusted o reflect the adoplion of this amended guidance,

@ lncludes impaimment of goodwill and intangible assets of $300.9 million for the year ended February 28, 2014, and impaiment of intangible assets of 346.0 million and $86 8 million for the years ended February 28,
2017, and February 28, 2018, respoctively.

4 Cortain (gains) losses on sales, when material, are reported separately in the Company’s quartedy flings. I nol material, these same (gains) losses on sales are reported as part of Selling, General and
Administrative Expenses.

NM - Not meaningful
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
(in millions, except per share data)
Net Sales
Reported Net Sales $ 2,796.1 § 48677 § 60280 $ 65484 $ 73315 $ 19355 $ 20845 $ 1,7991 § 17655 $ 7,585.0
Comparable Net Sales $ 2,796.1 $ 48677 § 60280 § 65484 $ 7,331.5 $ 1,9355 $ 20845 $ 1,799.1 § 1,76559 $ 7,585.0
Cost of Product Sold
Reported Cost of Product Sold $ (1,687.8) § (2,876.0) § (3,449.4) $ (3,606.1) $ (3,802.1) $ (940.2) $ (1,019.2) § (891.6) § (916.8) $ (3,767.8)
Acquisitions, Divestitures and Relafed Costs
Imentory Step-Up 78 11.0 - 184 201 7.0 28 72 17 18.7
Favorable Interim Supply Agreement = 6.0 28.4 3.7 i . . - : =
Total Acquisitions, Divestitures and Related Costs 7.8 17.0 28.4 50.1 223 7.0 28 7.2 1.7 18.7
Other
Net (Gain) Loss on Ur ated C dity Swap C = (1.5) 2.7 48.1 (16.3) 3.1 (3.9) (3.5) (3.1) (7.4)
Settlements of Undesignated Commodity Swap Contracts - 0.5 (4.4) (29.5) (23.4) 24) (2.3) 0.1 23 2.3)
Imentory, Other - - 2.8 - - - - - 19.1 19.1
Total Other = (1.0) 314 18.6 (39.7) 0.7 (6.2) (3.4) 18.3 9.4
Comparable Cost of Product Sold $ (1,680.0) $ (2,860.0) § (3,389.9) § (3,537.4) $ (3,819.5) $ (932.5) $ (1,022.6) $ (887.8) § (896.8) § (3,739.7)
Gross Profit
Reported Gross Profit $ 1,108.3 § 1,991.7 § 2,578.6 $ 29423 $ 3,529.4 $ 9953 5 10653 § 9075 § 8491 5 38172
Acquisitions, Divestitures and Related Costs
Imentory Step-Up 7.8 11.0 - 184 201 7.0 28 72 1.7 18.7
Favorable Interim Supply Agreement - 6.0 28.4 3T 22 - - - - -
Total Acquisitions, Divestitures and Related Costs 7.8 17.0 284 50.1 223 7.0 28 7.2 1.7 18.7
Other
Net (Gain) Loss on Undesignated Commodity Swap Contracts - (1.5) 327 48.1 (16.3) 3.1 (3.9) (3.5) (3.1) (7.4)
Settlements of Undesi Cc dity Swap Contract: - 0.5 (4.4) (29.5) (23.4) (2.4) 2.3) 0.1 23 23)
Imentory, Other - - 28 - - - - - 19.1 19.1
Total Other o (1.0) 3.4 18.6 (39.7) 0.7 (6.2) (3.4) 18.3 9.4
Comparable Gross Profit $ 1,116.1 $ 20077 § 2,638.1 $ 30110 § 35120 $ 1,0030 § 10619 § 9113 § 869.1 $ 3,8453
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
{in millions, except per share data)
Selling, General and Admini: ive E3
Reported Selling, General and Administrative Expenses 5 (585.4) $ (1,196.0) $ (1,078.4) 5 1,177.2) $ (1,392.4) $ (4272) § (351.4) § (420.7) § (333.4) § (1,532.7)
Acquisitions, Divestitures and Related Costs
Transaction and Related Costs Associated with Acquisitions 277 52.3 30.5 154 14.2 16 07 4.5 13 81
Coslts Associated with Canadian Divestiture and Related Actiities = = = = 204 3.2 - - - 32
Net Gain on Sale of Business or Assets P (11.6) - B = = - - - - =
Selling, General and Administrative Expenses, Other 0.7 {0.8) - - - = - - - =
Total Acquisitions, Divestitures and Related Costs 16.8 51.5 30.5 15.4 346 4.8 07 4.5 1.3 11.3
ing and Other gi i P Costs
and Other i i D Costs 9.2 3.1) - 16.4 0.9 1.4 20 a1 6.5 14.0
Selling, General and Administrative Expenses, Other - 0.3 - - - - - - - -
Total and Other P Costs 9.2 (2.8) - 16.4 0.9 1.4 20 4.1 6.5 14.0
Other
Impairment of Goodwill and Intangible Assets - 300.9 - - 376 86.8 - - - 86.8
Defermed Compensation - 7.0 - - - - - - - -
Loss on Contract Termination - - - - - - - 58.0 - 59.0
Selling, General and Administrative Expenses, Other = = 7.2) = 26 - (3.4) 8.1) 1.0 (10.5)
Total Other = 307.9 (7.2) - 40.2 86.8 (3.4) 50.9 1.0 135.3
Comparable Selling, General and Administrative Expenses $ (5594) § (B39.4) S (1,05851) S (1,1454) § (1,3167) $ (3342) $ (3521) § (361.2) § (324.6) § (1,372.1)

Gain on Sale of Business
Reported Gain on Sale of Business $ - $ - $ = % - $ 2624 3
Acquisitions, Divestifures and Related Costs
Gain on Sale of Business - - (262.4) - - - - -
Total Acquisitions, Divestitures and Related Costs - - - -
Comparable Gain on Sale of Business 3 - $ - $ - $ - $ - 3 - - § - § - ' $ o

Gain on Remeasurement fo Fair Value of Equity Method Invesiment
Gain on to Fair Value of Equity Method Investment 5 = $ 1,642.0 s = s = $ = 3 - 8 - 8 - 8 - % =

Acquisitions, Divestitures and Related Costs
Gain on Remeasurement to Fair Value of Equity Method Imvestment - {1,642.0) - - - - -
Total Acquisitions, Divestitures and Related Costs - - = = © B -
C Gain on to Fair Value of Equity Method Investment 3 = $ = $ = 5 = $ = 3 - 8 - 8 - % - 5 <
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
(in millions, except per share data)
Operating Income
Reported Operating Income $ 5229 $ 24377 § 1,500.2 § 1,765.1 § 2,399.4 $ 5681 $ 7139 $ 48658 § 5157 § 22845
Acquisitions, Divestitures and Related Costs
Inventory Step-Up 7.8 1.0 = 18.4 201 7.0 28 7.2 1.7 18.7
Faworable Interim Supply Agreement - 6.0 284 3.7 2.2 - - - - -
Transaction and Related Costs Associated with Acquisitions @ 7.7 52.3 30.5 15.4 14.2 1.6 07 4.5 13 8.1
Costs Asscciated with Canadian Divestiture and Related Activities = - = = 20.4 3.2 = = = 32
Net Gain on Sale of Business or Assets (11.6) - - - - - - - - E
Selling, General and Administrative Expenses, Other 0.7 (0.8) c 4 o . B . . o
Gain on Sale of Business & & & & & (262.4) - - N - -
Gain on Remeasurement to Fair Value of Equity Method Investment - (1,642.0) - - - - - - - -
Total Acquisitions, Divestitures and Related Costs 24.6 (1,573.5) 58.9 65.5 (205.5) 11.8 35 1.7 3.0 30.0
Re ing and Other S ic Busil Devel Costs
Restructuring and Other Strategic Business Development Costs 92 (3.1) - 16.4 0.9 14 20 41 65 14.0
Selling, General and Administrative Expenses, Other - 0.3 - - - - - - - -
Total R« g and Other § gic Busi Develop Costs 9.2 (2.8) - 16.4 0.9 1.4 20 4.1 6.5 14.0
Other
Net (Gain) Loss on Undesignated Commodity Swap Contracts - (1.5) 827 48.1 (16.3) 31 (3.9) (3.5) (3.1) (74)
of Undesi C dity Swap Contracts - 0.5 (4.4) (29.5) (23.4) (2.4) (2.3) 0.1 23 23)
Imentory, Other - - 28 - - - - - 191 19.1
Impairment of Goodwill and Intangible Assets - 300.9 - - 37.6 86.8 - - - 86.8
Deferred Compensation - 7.0 - - - - - - - -
Loss on Contract Termination - - - - - - - 59.0 - 59.0
Selling, General and Administrative Expenses, Other - - (7.2) - 26 - (3.4) 8.1) 1.0 (10.5)
Total Other = 306.9 23.9 18.6 0.5 87.5 (9.6} 47.5 19.3 144.7
Comparable Operating Income $ 5567 § 1,168.3 $ 1,583.0 $ 1,865.6 $ 2,195.3 $§ 6688 $§ 7098 $§ 5501 § 545 § 24732
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

{in millions, except per share data)
Income from Unconsolidated Investments
Reported Income from Unconsolidated Investments
Acquisitions, Divestitures and Related Costs
Equity Method Investments, Other
Total Acquisitions, Divestitures and Related Costs

Other
Dividend from Unconsolidated Investment
Unrealized Gain on Equity Securities
Equity Method Investments, Other
Total Other
Comparable Income from Unconsolidated Investments

Interest Expense
Reported Interest Expense
Comparable Interest Expense

Loss on Extinguishment of Debt
Reported Loss on Extinguishment of Debt
Other
Loss on Extinguishment of Debt
Total Other
C Loss on Exti

of Debt

i¢"| Constellation Brands

Fiscal Figcal Figcal Fiscal Fiscal First  Second  Third Fourth | Fiscal
Year Year Year Year Year Quarter Quarter Quarter Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018

§ 2331 § @78 215 51.1 273 0§ 04 $ 02 § 2491 $ 2375 § 4872

1.0 0.1 = = - -
1.0 0.1 = = = . B B .
- - (24.5) - - - -
= = - - - - (216.9) (235.7) (452.6)
- - - 1‘1’ - - - -
E E s (24.5) 1.7 - - (216.9)  (235.7)  (452.6)

$ 2341 § 8719 21.5 266 29.0 04§ 02% 322% 18 S 3486

$ (271) § (3232 (337.7) (313.9) (333.3) (824) §  (81.3) §  (81.4) $  (36.9) §  (332.0)

s (221.1) § (323.2) (337.7) (313.9) (333.3) (824) § (81.3) § (81.4) $  (86.9) §  (332.0)

s (125 § = (4.4) (1.4) = €7% (20§ (103)$ (779§ (97.0)

125 - 44 14 6.7 2.1 103 779 57.0
125 = 4.4 11 = 6.7 2.1 10.3 779 97.0
s $ - - - $ -8 - 8 s
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

(in millions, except per share data)
(Provision For) Benefit From Income Taxes
Reported (Provision For) Benefit From Income Taxes
Acquisitions, Divestitures and Related Costs
Inventory Step-Up
Favorable Interim Supply Agreement
Transaction and Related Costs Associated with Acquisitions @
Costs A with Canadian Divestiture and Related Activities
Net Gain on Sale of Business or Assets
Selling, General and Administrative Expenses, Other
Gain on Sale of Business ©
Gain on Remeasurement to Fair Value of Equity Method Imestment
Equity Method Investments, Other
Income Tax Adjustments
Total Acquisitions, Divestitures and Related Costs

Re g and Other gic Business Develog Costs
and Other Strategi i D Costs.

Total g and Other Dy Costs
Other

Net (Gain) Loss on Undesignated Commodity Swap Contracts

of | C Swap Contracts

Inventory, Other

Impairment of Goodwill and Intangible Assets

Deferred Compensation

Loss on Contract Termination
Selling, General and Administrative Expenses, Other
Dividend from Unconsclidated Investment
Unrealized Gain on Equity Securities
Equity Method Imestments, Other
Loss on Extinguishment of Debt
Tax Benefit Related to the Tax Cuts and Jobs Act
Total Other
Comparable (Provision For) Benefit From Income Taxes

i¢"| Constellation Brands

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter Quarter  Quarter Quarter Year
2013 2014 2015 2016 m7 2018 2018 2018 2018 2018
§ (1288) § (259.2) $ (3434) S (4406 S5 (5542) S (741) S (1287) § (149.5) $ 3404 5 (11.9)
2.8 (3.5) s 6.9) (7.4) (2.5) (1.1) @7 ©0.3) (6.6)
2 (1.7) (8.2) 8:2) (0.8) - - - - S
(9.6) (18.0) (8.3) (5.7) (5.4) (07 0.2) (1.8) 03 (2.2)
= o = o (3.8 (0.8) - - N (0.8)
il = = - - - 5 =
0.2) 03 = - . - - =
= 66.3 - 2 - =
(0.4) . - - - -
(2.3) . i = . - . - -
(11.3) (25.2) (16.5) (21.8) 48.9 (4.0) 1.3) (4.3) - (9.6)
(3.2) 1.1 {6.0) {0.3) (0.5) (0.8) (1.5) (2.1) (4.8)
3.2) 11 (8.0) (0.3) (0.5) (0.8) 1.5 @1 (4.9)
05 (12.0) (17.8) 8.0 1.1 14 13 1.0 28
{0.1) 1.6 109 8.8 0.9 08 (0.9) 0.8
= < (1.1) = = = N - 6.7) (6.7)
= (5.8) - = (14.0) (32.4) - 0.5) 1.9 (31.0)
s (2.6) A & - - = - &
- - - - - - - (17.7) - 7.7
- - (1.3) - 0.7) - - 2.1 (0.4) 1.7
- = - 8.2 - = = = = =
- - - - - - 78.1 (19.7) 58.4
- - - - o7 - - - - -
“T7) (1.3) 0.3) - (2.6) (05) @n 27.2) (33.0)
= = = = c - - - (363.0) (363.0)
4.7) (8.0) (14.1) 2.0 (0.6) (35.2) 1.7 60.6 {415.0) (387.9)
S (1478) § (2913) § (3740) S (466.4) S (506.2) S (113.8) § (1291) § (47 S (767 5 (414.3)




RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarler Quarer  Quarer Year
2013 2014 205 2016 2017 2018 2018 2018 2018 2018
{in millions, except per share data)
Hat (Income) Loss Attributable to Noncontrolling Interests
Reporied Net income) Loss Attibutable to Noncontrolling Interests H = H = s 31 $ (-3 I @1 s 25 % 25 § (36 % @ns Mg
Acquisitions, Divestitures and Related Costs
Nt (Income) Loss Attributable to Nencontrolling Interests, Other = = 2.9 03 = = = nl = =
Total Acquisitions, Divestitures and Related Costs . - (2.8) 0.3 - . : n - -
Net (Income) L ™ Interests s - 3 " 5 0z 5 (54) % @) $ (253 (@55 (6% (33§ (119
Met Income Attributable o CBI
Reporied Net Income Attributabile to CBI § 3878 $ 1,431 §  B393 § 1,088.9 $ 1,538 $ 4028 § 4995 § 4911 § 0255 § 23189
Acquisitions, Divestitures and Related Costs
Inentory Step-Up 50 75 = 1.5 27 45 1.7 45 14 121
Favorable Interim Supply Agreement - a3 202 25 14 - - - - -
and Related Costs with Acquisith 18.1 M3 22 a7 a8 09 0.5 29 16 59
Costs Associaled with Canadian Diwestiturs and Related Activties - - - - 166 24 - - - 24
INet Gain on Sale of Business or Assels ™ ©.9) - = o H " = - - -
Selfing. General and Administrative Expenses, Other 05 05) - - - - - - - -
Gain on Sale of Business . - - - {198.1) - - - - -
Gain on Remeasurement to Fair Value of Equity Method investment - {1.642.0) - - - - - - - -
Equity Method Imestments, Other 01 - - - - - - - -
Incame Tax Adjustments - 23) - - - B B - - B
et (Income) Loss Attributable lo Noncontrolling Interests, Other - - 2.8 0.3 - - - - - -
Total Aequisitions, Divestitures and Rolated Costs 143 {1,598.6) 8.5 .0 {186.6) T8 22 T4 a0 204
Restructuring and Other Strategic Business Development Costs
Restructuting and Other Strategic Business Development Costs 6.0 - 104 LE] 08 12 26 a4 a1
Selling, General and Administrative Expenses, Other - - - - - - - - -
Tatal Restructuring and Other Stratogic Business Development Costs 6.0 (1.7) - 10.4 0.6 09 12 26 a4 9.1
Other
et (Gain) Loss on Undesignated Commeadity Swap Contracts - {1.9) 207 w03 {10.3) 20 25) 22) @1 (4.8)
Setlements of Undesignated Commodity Swap Conlracts - 04 (2.8 (18:6) (14.8} (1.5 1.5 01 14 (1.5)
Imentory, Other - = 1.7 B = - - - 124 124
Impairment of Goodwill and Intangible Assets - 2051 - - 238 544 - {0.5) 19 558
Deferred Compensation - a4 - - - e B - A -
Loss on Contract Termination - - - - - - - 413 - 43
Selling. General and Administrative Expenses, Other - - (8.5) - 19 - @4 (8.0) 06 (88)
Dividend from Linconsolidated lnvesiment - - - (15.3) - - - - - -
Unmalized Gain on Equity Securities - - - = = - - (138.8) (255.4) (384.2)
Equity Method Imestments, Other - - - - 10 - - - - -
Loss on Extinguishment of Dett 78 - 3.1 0.8 - 4.1 16 76 507 4.0
Tax Beneit Related 1o the Tax Cuts and Jobs Act - - - - - - @63.0)  (3630)

Total Other ___ & [_mes 4z 28) 16 ED) Eo mis G55 5w
Comparable Net Income Attributable to CBI S 11065 5 13807 § 4705 § 4971 §  M0Z6 § 3784 § 17408
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RECONCILIATION OF REPORTED AND COMPARABLE NON-GAAP INFORMATION (AS PREVIOUSLY REPORTED m)

Fiscal Fiscal Fiscal Fiscal Fiscal First  Second  Thid  Fourth | Fiscal
Year Year Year r Quarter  Quarter  Quarter  Quarter Year
2013 2015 2016 nT 2018 F-ull 2018 e 2018
{in millions, excepl per shane data)
il I Per n Sha
Reported Diluted Net Income Common Per Share Atributable to CBI 204 9.83 497 518 § 182 200 § 248 5 244 5 464 5 1155
Acquisitions, Divestitures and Related Costs
Inventory Step-Up 003 0.04 - 0.06 0.08 0.02 (] 002 001 0.08
Favorable Interim Supply Agreement - 0.02 0.10 0.1 0.01 - - - - -
Transaction and Related Costs Associated with Acquisitions 010 017 011 0.05 0.04 - - o.M 0.01 0.03
Costs Associated with Canadian Divestiture and Related Actiilies - - - - 0.08 0.01 - - - 0.01
Net Gain on Sale of Business or Assets ™ (0.05) - - - - - - - n &
Selling, General and Adminstrative Expenses, Other - - - - - - - - -
Gain on Sale of Business ™ - - - - (0.96) - - - =
Gain on Remeasurement to Fair Value of Equity Method Investment = (8.31) = = = - - - - E
Equity Method Imestments, Other = = = = = - - = =
Income Tax Adjustments - (0.01) - - - - - - -
Net (Income) Loss Attributable to Noncontrolling Interests, Other - - .01 - - - - - - -
Total Acquisitions, Divestitures and Related Costs 0.08 (8.09) 0.20 0.22 (0.77) 0.04 0.01 0.04 0.02 0.40
Restructuring and Other Strategle Business Development Costs
Reslucturing and Other Strategic Business Development Costs 0.03 (0.01) - 0.05 - - 0.01 o.M 0.02 0.05
Selling, General and Administrative Expenses, Other = > = = = N N = n o
Total and Other Strategic Costs 0.03 ©0.01) - 0.05 - - 0.01 0.01 0.02 0.05
Other
Net (Gain) Loss on Undesignated Commodity Swap Conlracts = (0.01) 010 0.15 (0.05) 0.01 {0.01) .01} (0.01) 0.02)
Setlernents of Undesignated Commedity Swap Contracts = B 0.01) (0.09) (0.07) 0.01) {0.01) = 0.01 (0.01)
Inventory, Other - - 0.0 - - - - - 0.06 0.06
Impaimment of Goodwill and Intangible Assets - 1.49 - - 0.12 0.27 - - 0.01 0.28
Defeed Compensation - 002 - - - - - - - -
Lose on Contract Termination - - - - - - - oz o
Selling, General and Administrative Expenses, Other - - {0.04) = 0.01 - 0.02) (0.03) (0.04)
Dhidend from Unconsclidated Imestment - - - (0.08) = - - - - -
Unrealized Gain on Equity Securiies = > = = = - - (0.69) .28 (1.96)
Equity Method Investments, Other = - - = - - - - - -
Loss on Extinguishment of Debt 004 - 0.02 - - 0.02 0.01 004 025 0.32
Tax Benefit Reiated to the Tax Cuts and Jobs Act - - - - - - - - (1.82) (1.81)
Total Other 0.04 1.51 0.07 10.01) 0.01 0.29 10.03) 10.49) (217 2.98)
Comparabie Diluted Net Income Per Common Share Attributable to CE1 219 3.25 444 543 § 676 234 $ 247 § 200 $ 190 § 872

UF Efiective March 1, 2018, we adopled the FASB. regarding the

u of revenue from contracts with customens using the retrospectie application method. Financial information for the histodcal annual and intedm
periods presented herein are as previcusly reported and have not been adjusted to refiect the adoption of this amended guidance.

P Includes impaimment of intangible assets of $8.4 million for the year ended February 28, 2017.
% Certain (gains) losses on sales, when material, are reported sepasately in the Company's quartesly flings. M nol material, these same (gains) losses on sales are reported as part of Selling, General and Administrative Expenses.
F May not sum due to rounding as each item is computed independently.

eLevaTinG life

x| tollats = ,
e Constellation Brands




COMPARABLE STATEMENTS OF INCOME (NON-GAAP) (AS PREVIOUSLY REPORTED ™)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal

Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year

2013 2014 2016 2016 2017 2018 2018 2018 2018 2018

{in million, except share and per share data)

Net sales $ 2,796.1 $ 48677  § 60280 § 6548.4 $ 7,815 § 19355 5 20845 $ 1,7991 $ 17659 § 75850
Cast of product sold (1.680.0) 2.860.0) 13.389.9) (3.537.4) (3.819.5) (932.5)  (1.022.8) (857.8) (696.8) (3.739.7)
Gross profit 1,116.1 2,007.7 2,8381 3,011.0 3,512.0 1.003.0 1,061.9 a11.3 869.1 38453
Selling, general and administralive expenses (559.4) (839.4) {1,055.1) (1,145.4) (1,316.7) (334.2) (352.1) {361.2) (324.6)  (1.372.1)
‘Operating income 556.7 1,168.3 1,583.0 1,865.6 2,195.3 668.8 709.8 550.1 544.5 24732
Income from unconsolidated investments 5 0.4 0.2 322 1.8 346
Eamings before interest and tax 660.2 710.0 5823 546.3 2,507.8
Interest expense (82.4) (81.3) {81.4) (86.9) (332.0)
Income before income taxes 586.8 628.7 500.9 459.4 2175.8
Provision for income taxes (113.8) {129.1) (84.7) (76.7) (414.3)
Net income 473.0 4996 406.2 3827 1,761.5

Net (income) loss attributable to noncontrolling interests
Net income attributable to CBI

(2.5) (2.5) (3.6) (3.3) (11.9)
497.1

$ 4705 § $ 4026 $ 3794 § 17496

Diluted net income per commen share attributable to CBI s 219 $ 325 $ 4.44 $ 543 5 B.76 3 234§ 247 § 200 % 190§ 8.72
Diluted weighted average common shares outstanding 190.307 197.570 201.224 203.821 204.099 201.030 201.346 201177 199.494 200.745
Cash dividends declared per common share;

Class A Common Stock - = = 3 1.24 S 1.60 s 052 5 052 § 052 $ 052 § 2,08

Class B Comertible Common Stack = = = E 112 3 1.44 3 047 3 047 3 047 3 047 § 1.88
Comparable eflective tax rate 26.2% 3.2% 20.5% 29.6% 26.8% 19.4% 20.5% 18.9% 16.7% 19.0%
Year over year growth:

Net sales 5% T4% 24% 9% 12% 3% 3% {1%) 8% 3%

Operating income 3% 110% 35% 18% 18% 22% 14% 3% 10% 13%

Eamings before interest and tax 3% 58% 28% 18% 18% 22% 14% 4% 10% 13%

Net income attributable to CBI (15%) 54% 39% 24% 25% 48% 38% 0% 28% 27%

Diluted net income per common share attributable to CBI (6%) 48% 7% 22% 24% 52% 40% 2% 28% 29%
Iterns as a percent of net sales:

Cost of product sold 60.1% 58.8% 56.2% 54.0% 52.1% 48.2% 49.1% 49.3% 50.8% 49.3%

Gross profit 39.9% 41.2% 43.8% 46.0% 47.8% 51.8% 50.9% 50.7% 49.2% 50.7%

Selling, general and administrative expenses 20.0% 17.2% 17.5% 17.5% 18.0% 17.3% 16.9% 201% 18.4% 18.1%

‘Operating income 19.9% 24.0% 26.3% 28.5% 20.9% 34.6% 34.1% 30.6% 30.8% 32.6%

Eamings before interest and tax 28.3% 25.8% 26.6% 28.9% 30.3% 34.6% 34.1% 2.4% 30.9% 33.1%
) Eflective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from with using the ive ap ion method. Financial information for the

historical annual and interim periods presented herein are as presiously reported and hawe not been adjusted to reflect the adoption of this amended guidance.
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BUSINESS SEGMENT INFORMATION

Organic Net sales

The Company's intemal management Snancial reporting consists of two business divisions: (1) Beer and (i) Wine and
Spirits, and the Company reports its operating results in three segments: (i) Beer, (i) Wine and Spints, and (iii) Corporate
Operations and Other. In the Beer segment, the Company's pertfolio consists of high-end imperted and craft beer brands. In
the Wine and Spirits segment, the Company sells a large number of wine brands across all categories — lable wine, sparkling
wine and dessert wine — and across all price points - popular, premium and luxury categories, pamarily within the 55 to $25
price range at U.S. retail - complemented by certain premium spirits brands. The Corporate Operations and Other segment
consists of general costs that are applicable to the consolidated group and are therefore not allocated to the other reportable

segments, including costs of executive it, . corporate finance, human resources, intemal
audit, investor relations, legal, public relations and mhcmalmn technology. The business segments reflect how the
Company's operati are , how are allocated, how operating performance is evaluated by senior

management and the structure a{lhe Company’s intemal financial reporting,

In addition, management excludes items that affect ility {"Ci 1 ") from its ofthe
results of each operating segment as these Comparable Ad]us[mems are not reflective of core operations of the segments.
Segment ope ] and segment are evaluated based upon core segment cperating
income (loss).

Organic and Constant Currency
For periods of acquisition, the Company defines organic as cument period reported less products of acquired businesses
reported for the cument peried, as iate. For periods of divestiture, the Company defines organic as prior period
reported less products of divested businesses reported for the prior period, as appropriate. The Company provides organic net
sales and organic shipment volumes, and historically provided percentage change in constant curmency net sales {which
excludes the impact 01 year-over-year curency exchange rate fluctuations), because the Company uses this information in

ing and ing the: g business trends of its core operations. In addition, the Company believes this
inbrrnaucn provides investors valuable insight on underlying business trends and resulls in order to evaluate year-over-year
financial periormance.

Ti ti Date of Ti i Organic Adj Period
Acquisition

Ruffing Wine and Spirits ~ Oclober 5, 2011 October 5, 2011 — October 4, 2012

Mark West Wine and Spirits ~ July 18, 2012 duly 18, 2012 = July 15, 2013

Beer Business Beer June 7, 2013 June 7, 2013 - June 6, 2014

Meiomi Wine and Spirits ~ August 3, 2015 August 3, 2015 — August 2, 2018

Ballast Point Beer December 16, 2015 December 16, 2015 - December 15, 2016
Prisoner Wine and Spirits ~ April 29, 2016 April 29, 2016 — April 28, 2017

High West " Wine and Spirits ~ October 14, 2016 October 14, 2016 — October 13, 2017
Charles Srmith (" Wine and Spirits ~ October 19, 2016 October 19, 2016 - October 18, 2017
Divestitura

Canadian business Wine and Spirits  December 17, 2018 December 17, 2015 - December 16, 2016

1 Collectively. the Octeber Wine and Spirits Acquisitions
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BUSINESS SEGMENT INFORMATION (AS ADJUSTED ™)

Fiscal First Second Third Fourth Fiscal First
Year Quarter  Quarter Quarter  Quarter Year Quarter
2017 2018 2018 2018 2018 2018 2019
(in millions)
Net Sales
Beer $ 42273 $ 1,2392 § 1,381.7 § 10425 § 9970 § 46604 $ 1,3751
Wine and Spirits
Wine 27327 602.1 614.0 666.6 673.6 2,556.3 591.8
Spirits 361.1 87.2 92.2 92.8 91.4 363.6 80.2
Wine and Spirits 3,093.8 689.3 708.2 759.4 785.0 2,919.9 672.0
Corporate Operations and Other - - - - - - -
Comparable Adjustments - - - - - - -
Consolidated Net Sales $ 7.3211 $ 19285 § 20879 $§ 18019 § 17620 § 7.580.3 $ 20471
Gross Profit
Beer $ 21493 $§ 6805 § 7408 § 5694 § 5315 § 25312 § 7494
Wine and Spirits 1,352.3 3155 355 4.7 g 1,309.4 290.8
Corporate Operations and Other - - - - - - -
Comparable Adjustments 17.4 7.7) 34 (3.8) (20.0) 28.1) 8.4
Consolidated Gress Profit $ 35190 § 9883 § 10687 § 9103 § 8452 § 38125 $ 1,0486

Operating Income

Beer (A) $ 15324 § 4975 § 5600 § 3948 $§ 3789 § 18402 § 5200
Wine and Spiits (A} 792.4 201.7 185.7 199.4 2073 794.1 167.8
Corporate Operations and Other  (A) (139.9) (37.4) (41.5) (41.3) (45.6) (165.8) (50.2)
Comparable Adjustments 204.1 (100.7) 4.1 (63.3) (28.8) (188.7) (12.2)

Consolidated Operating Income $ 23890 $ 5611 § 7173 § 4896 § 5118 § 22798 $ 6254

Income (Loss) from Unconsolidated Investments

Beer (B) $ = $ - 8 -8 -8 - 5 - $ -
Wine and Spints (B} 29.2 0.2 = 321 21 34.4 4.8
Corporate Operations and Other  (B) (0.2) 0.2 02 0.1 0.3) 0.2 (0.1)
Comparable Adjustments (1.7) - - 216.9 235.7 452.6 359.7
Consolidated Income from Unconsolidated Investments 5 27.3 $ 04 $ 02 § 2491 $§ 2375 § 4872 $ 3644
Comparable Eamings Before Interest and Taxes (A+B) $ 22138 § 6622 § 7134 $§ 5851 § 5424 § 25031 $ 6423
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BUSINESS SEGMENT INFORMATION (AS ADJUSTED M)

Fiscal
Year
2017
Year Over Year Growth in Net Sales:
Beer
Wine and Spirits
Consolidated Net Sales
Year Over Year Growth in Gross Profit:
Beer
‘Wine and Spirits
Consolidated Gross Profit
Year Over Year Growth in Operating Income:
Beer
‘Wine and Spirits
Corporate Operations and Other
Consolidated Operating Income
Gross Profit as a Percent of Net Sales:
Beer 50.8%
‘Wine and Spirits 43.7%
Consolidated Gross Profit 48.1%
Operating Income as a Percent of Net Sales;
Beer 36.3%
Wine and Spirits 25.6%
Corporate Operations and Other (1.9%)
Consolidated Operating Income 32.6%

) Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with

First
Quarter
2018

54.9%
45.8%
51.2%

40.1%
29.3%
(1.9%)
29.1%

Second
Quarter
2018

54.3%
44.7%
51.2%

41.2%
26.3%
(2.0%)
34.4%

Third Fourth | Fiscal First
Quarter Quarter Year Quarter
2018 2018 2018 2018

10% 1%

(8%) (3%)

4% 6%

18% 10%

(3%) (8%)

8% 6%

20% 5%

- (17%)

(19%) (34%)

(5%) 1%

54.6% 53.3% 54.3% 54.5%
45.4% 43.6% 44.8% 43.3%
50.5% 48.0% 50.3% 51.2%
37.9% 38.0% 30.5% 37.8%
26.3% 27.1% 27.2% 25.0%
(23%)  (26%) (2.2%) (2.5%)
27.2% 29.0% 30.1% 30.6%

using the

application method. Accordingly, financial information for fiscal year 2017 and the interim and annual periods of fiscal 2018 presented herein has been adjusted to reflect
the adoption of this amended guidance. Annual and interim periods prior to fiscal 2017, including interim periods for fiscal 2017, have not been adjusted to reflect the

adoption of this amended guidance as the impact is not deemed material,

i¢"| Constellation Brands

ELEVATING Jife wiTH EVER)



BUSINESS SEGMENT INFORMATION (AS PREVIOUSLY REPORTED ™)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
(in millions )
Net Sales
Beer ¥ $ 25831 § 28356 $ 3,188.6 $ 36226 $ 42293 $ 1,2423 $ 13789 $ 10401 $ 9972 5 48585
Wine and Spirits
‘Wine 24958 2,564.2 25234 2,591.4 2,730.3 605.0 610.7 666.6 677.2 2,559.5
Spirits 300.3 201.3 316.0 3344 382.9 88.2 94.9 92.4 91.6 367.0
Wine and Spirits 2,796.1 2,845.5 2,834 2,8258 3,102.2 693.2 T05.6 759.0 768.7 28265
Corporate Operations and Other - - - - - - - - - -
Consolidation and Eliminations 2 (2,588.1) (813.4) . . - - - . . -
Comparable Adjustments - - - - - - - - - -
Consolidated Net Sales $ 2,7%6.1 $ 4,867.7 $ 6,028, 3 B,5484 $ 7,331.5 $ 19355 § 20845 $ 1,7991 % 1,7659 5 75850
Gross Profit
Beer @ $ 7554 § 1,132 $ 14658 $ 1,776.0 $ 21513 $§ 6336 § 7470 $ 5670 § 531.7 5 2,5293
‘Wine and Spirits 1.116.1 1.117.1 1,172.3 1.235.0 1.360.7 3194 314.9 3443 3374 1.316.0
Corporate Operations and Other - - - - - - - - - -
Consolidation and Eliminations @ (755.4) (241.5) B - - N - B - -
Comparable Adjustments (7.8) (16.0) (59.5) (68.7) 17.4 7.7) 3.4 (3.8) (20.0) (28.1)
Consolidated Gross Profit S 11083 |5 19917 | 25766 5 20425 5 55294 § 9953 § 10653 3 9075 § 8491 5 38172
Operating Income
Beer @ {A) 3 4480 § 7729 $ 1,017.8 5 12641 $ 1,5344 $ 5006 $ 5662 $ 3924 § 3791 3 18383
‘Wine and Spirits  (A) 650.2 637.8 674.3 7270 800.8 205.6 185.1 199.0 211.0 800.7
Corporate Operations and Other  (A) (93.5) (99.8) (109.1) (125.5) (139.9) (37.4) (41.5) (41.3) (45.6)  (165.8)
Consolidation and Eliminations @ (A} (448.0) (142.6) - - - - - - - -
Comparable Adjustments (33.8) 1,269.4 (82.8) (100.5) 204.1 (100.7) 4.1 (83.3) (28.8) (188.7)
Consolidated Operating Income $ 5229 $ 2437.7 $ 1,500. 5 1.765.1 $ 23894 $ 5681 § 7139 $ 4868 § 5157 5 22845
Income (Loss) from Unconsolidated Investments
Crown Imports @ (B) $ 211 8§ 703 $ - S ST $ - 8§ - % - 5 - & -
Wine and Spirits  (B) 13.0 17.6 21.5 266 29.2 0.2 - 321 2.1 344
Corporate Operations and Other  (B) . - . . (0.2) 0.2 0.2 0.1 (0.3) 02
Comparable Adjustments (1.0) 0.1) - 245 .7 - - 216.9 235.7 4526
Consolidated Income (Loss) from Unconsolidated Investments $ 23341 5 87.8 $ 21.5 E] 51.1 3 27.3 3 04 § 02 $ 2481 § 2375 § 4872

Comparable Eamings Before Interest and Taxes (A+B)
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BUSINESS SEGMENT INFORMATION (AS PREVIOUSLY REPORTED M)

Fiscal Fiscal Fiscal Fiscal Fiscal First Second Third Fourth Fiscal
Year Year Year Year Year Quarter  Quarter  Quarter  Quarter Year
2013 2014 2015 2016 2017 2018 2018 2018 2018 2018
Year Over Year Growth in Net Sales:
Beer @) 5% 10% 12% 14% 17% 8% 13% a% 12% 0%
Wine and Spirits 5% 2% - 3% 8% @%) (12%) (10%) a% (6%)
Consolidation and Eliminations @ % (69%) (100%) - - - - - - -
Consolidated Net Sales 5% 4% 24% &% 12% 3% % (1%) 8% kR
Year Over Year Growth in Gross Profit:
Beer 7 5% 500 29% 21% 21% 19% 21% 14% 15% 18%
Wine and Spirits 5% = 5% 5% 10% % (11%) (11%) 5% (3%)
Consolidation and Eliminations @ 5% (68%) (100%) - - - - - - -
Consolidated Gross Profit 4% B0% 29% 14% 20% 13% 10% 2% 8% 8%
Year Over Year Growth in Operating Income:
Beer ) 4% 73% 2% 24% 21% 22% 26% 7% 12% 20%
Wine and Spirits 5% (2%) B% 8% 10% 22% (10%) (14%) 8% -
Corporate Operations and Other (14%) (%) (9%) (15%) {1%) (31%) (15%) (18%) (14%) {19%)
Consolidation and Eliminations @ 4% (B8%) (100%) - - - - - - -
‘Consolidated Operating Income 7% NM (38%) 18% 6% 3% 7% (9%) (27%) (5%)
Gross Profit as a Percent of Net Sales:
Beer @ 29.2% 39.9% 46.0% 49.0% 50.9% 55.0% 54.2% 54.5% 53.3% 54.3%
Wine and Spirits 39.9% 39.3% 41.3% 42.2% 43.9% 46.1% 44.6% 45.4% 43.9% 45.0%
Consalidation and Eliminations “* 292% 29.7% - - - - - - - -
Consolidated Gross Profit 38.6% 40.9% 42.8% 44.9% 48.1% 51.4% 51.1% 50.4% 48.1% 50.3%
‘Operating Income as a Percent of Net Sales:
Beer 17.3% 27.3% 31.9% 34.9% 36.3% 40.3% 41.1% ITT% 38.0% 39.5%
Wine and Spirils 23.3% 22.4% 23.7% 24.8% 25.8% 29.7% 26.2% 26.2% 27.4% 27.4%
Comporate Operations and Other (1.7%) (1.8%) {1.8%) {1.9%) (1.8%) 1.9%) (2.0%) (2.3%) (2.6%) (2:2%)
Consolidation and Eliminations # 17.3% 17.5% - - - - - - - -
Consolidated Operating Income: 18.7% 50.1% 24.9% 27.0% 32.7% 29.4% 34.2% 271% 29.2% 30.1%
) Effective March 1, 2018, we adopted the FASB amended guidance regarding the recogrition of revenue from contracts with using the pective appli method. Financial information for the

historical annual and interim periods presented herein are as previously reported and have not been adjusted to reflect the adoption of this amended guidance

) Prior 1o the acquisition of our import beer business in June 2013, we had a 50% equily interest in Crown Imports, which was accounted for under the equity method of + prior o the
Crown Imports was a reportable segment.

NM = Not Meaningful
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REPORTED AND ORGANIC NET SALES
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REPORTED AND ORGANIC NET SALES

Constant Constant Constant Constant Canstant
First First Cumoncy  Second  Second Cumoncy Third Third Cumency Fouth  Fouth Cumncy  Fmeal  Fiscal Cunency
(i millons ) Quarior  Cuatel  percent  Curency  Pement Cuarer  Quadsd  pyrcant Curency Foront Cuartor  CMiSl oot Cuency  Forcont Quarter  Cua®er  pgreant Cumency Forcent Yoar Yool peent Cumoncy Foront
Fiscal Year 2047 2017 2016 Chango __kmpact _ Changa'” 207 2016 Change Impact Changa" 2007 2016 impact _ Ghanga!™ 207 2018 Change impact Chango'"! 2017 16 Chonge  impact Changel"
[Consolidated Net Sales BRI RETE] 15% - 1% SZ0Dz S 1TmA 1% B 1T 510105 51605 10% - 0% (516260 $15932 % - 5% §7.3915 654 2% - 7%
Losa: Mool (35.3) - 1732) - - - = - 1525) -
Loss: Ballast Paint (424) - “6.0) - @1.8) - @ - (124.9) -
Less: Prisopar @9 . 8 B @0.1) - (135 . wr3) .
Less: Qctober Wina and Spirits Acquisitions - - > = (5.4) - (188 - 242) -
Less: Canadian Dives Sture = - : = - - = B28) = E26)
[Cansolidated Organic Net Sales T892 § 63 10% < 1% §19492 § 704 1% . 13% § 17532 S16405 7% - ™ §15910 S14806 T - 7% §7,0826 S6ABSE =% < %
[Boer Net Sales $1.1510 5 os8a 1% - 1% 512225 $10185  20% - 20% 5 o646 5 B3 8% - 6% 5 8912 5 8060 11% - 1% 542203 $E26 1% - %
Less: Ballast Point 42.4) - 48.0) - .8 - N . 124.8) -
[Wine and Spirits Net Sales § 11086 § 58 15% - 1w (EIATES 10198 18 - 18% 5 o8 5 &3 1% - 2% 5 BSE5 § &e0 0% - 0% §41084 § 326 1% - 3%
[Wine and Spirits Net sales § 7208 3 6655 L (1%) "% $ 7987 3 T3 12% - 2% $ BASS 3 8002 5% - % - - - $3,1022 $20058 % - %
(35.9) - 172) - 525) .
@ - ®8) - W3 -
Less: October Wine and Spits Acquisitions - - - - 242) -
Less: Canacian DhesStum - - - - 626)
Wine and Spirits Organic Net Sales T8 6806 3 6655 % %) 8 727 § 7138 &% - 8% it ™™ % . &% 329782 $28632 4% - %
" May pot sum dus to rourding s sach iteen is computed indapendarily.
Canstant Constant Constant Constant
First Frst Cumoncy | Second  Second Cumney. Thind Third oy Fouth  Fouth Cumney  Fical  Fiscal
Ouarier  Qustel  Pogent Cumency Percent | Cuaier  Ouaié  Porcont Curency Parcent Quater QUM Pogert Curmoncy  Percont Quater  Quset  Porcont Cumoncy Percent Year  veur
Fiscal Year 2016 2016 2015 chorgo  wmpact Change” 16 2015 change tnpact Change 2016 2015 Chamge  mpsct | Charge!™ 2018 2018 mpsct U LI
[Consolidated Net Sales §16313 § 1,560 ™ (%) 8%  §17934 § 18041 8% (2% 10% S1605 SIS1T 6% 2% % § 15432 $19562 1% (%) 15% S 65064 S60280
Loss: Molomi - - 38) . 37 - (35.3) . -
Less: Ballast Point - . . . . - -
[Gonsalidated Organic Nat Sales § 1,560 o (%) &% §17296 § 16044 B e % % ) % ™ (% 10% ™ %) %
|Beer Het Sales s ™58 5 ear7 1% - M 10185 5 8918 14% - 14% % [ 2% - 2% $36226 §31886 14% - 4%
Loss: Ballsst Point - - - . : eryy -
|Beer Organic Net Sales 5 o8 5 BT 1% - 1w TE101B5 5 8818 14% - 1% ¥ 3 7eh1 % . [ % . 8% 33594 3 1% - 13%
Wine and Spirits Met Sales $ 6655 5 6503 " aw) 4% 5 TI39 5 TISE - B%) 9% 5 Bz 3 T4 5% %) % TH () #%  S2850 328394 T @Ew) 6%
e B . a8 - @7 - 38 -
[Wine and Spirits Organic Net Sales $ 6655 5 G563 " (%) a% 5 7101 3 7188 (%) (%) 3% 5 175 3 7i34 - %) % ™ (%) 4% 328520 §28384 - %) %
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REPORTED AND ORGANIC NET SALES

Constant ‘Constant Canstant
Third Third Curmsncy Fouth  Fourth Cumency Fiscal  Fiscal Curency
i milions} Custer  Cuardor  pgeot Cunoncy  Percent Quater  Quarter  pyscarn Cumency Porcont Year Year  porcont Cumency Pement
|Fiscal Year 2018 2015 2014 Change  Impact " 2015 2014 3 i 2015 24 Change Impact mmlhz
[Conmolidated Net Sales 1ML §a3 ™ %) ™ F 1.1, %) SEOB0 F 48677 4% %) 25%
Less: Boer Business Acquisition - - - - By -
IConsclidated Organic Net Sales Fs7 513 T %) ™ P (0% 6% 350060 348607 5% %) 5%
Beer Met Sales 3 TERD 5 EALG 6% - 1% 1% . 1% 531006 32022 5% - 6%
Loss: Boor Businesss Acqusition - V__-
Boer Organde Net Sales 3 7Ei3 § 6% - 1% 1% . 1% §33aT5 §20:m2 1% - 1%
Wine and Spirits Net Sales $ 6583 3 6734 %) 1%) (%) § 7158 5 697.0 3% (%) 3% 3 7734 5 TELT (1%) (%) - @%) Fod $28394 328455 - 1%) 1%
Constant Canstant Canatant Canstant
First. First Cumency Socond  Second Cunency Cunency Fowth  Fourh Curency
Quater  Quarer  poscont  Cumoncy Percent Quarter  Quartér  Porcomt Cumency Percent Custer  Quader Pt Cumoncy Peecont Quater  Quarter Cumoncy Percent
[Fiscal Year 2014 x4 2013 Chongo Impact  Changa'"* 2014 203 Change _Impact Changs'" Chango _Impact _ Changs' 2014 2013 Impact  Changs'™
/Consolidated Met Sales 3 6734 3 68 % - % 314508 3 6385 108%. 108% 8% (1%) % 312812 5 6859 {1%) 5%
Less; Mark Wost (14.3p - 3 e o o
Loss: Boor Bussinoss Acquisition - - wed) - 5978} -
IConsolidated Organic Net Sales 3 681 5 6ma " - a% TS 6927 § 65 (1%) . (1%} % %) W 5§ 6334 § 6950 ™) %
Wine and Spirits Net Sales % - % - . - % (19%) % 5 6834 5 6959 (1%) %
Less; Mark Wost - -
Wine and Spirits Organic Met Sa -~ - an 1%} 1%} % %) 3% 5 6934 § 6059 11%) %
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Constellation Brands, Inc. and Subsidiaries

RECONCILIATIONS OF GAAP TO NON-GAAP FINANCIAL MEASURES [continued)
GUIDANCE - FREE CASH FLOW

[in millions)

[unaudited|

Free Cash Flow Guidance

Free cash flow, as defined in the reconciliation below, is considered a liquidity measure and is considered
to provide useful information to investors about the amount of cash generated, which can then be used,
after required debt service and dividend payments, for other general corporate purposes. A limitation of
free cash flow is that it does not represent the total increase or decrease in the cash balance for the
period. Free cash flow should be considered in addition to, not as a substitute for, or superior to, cash
flow from operating activities prepared in accordance with GAAP.

Range for the Year
Ending February 28, 2019

Net cash provided by operating activities IGAAP) $ 2,350.0 $ 2,550.0
Purchases of property, plant and equipment 1,150.0) (1,250.0)
Free cash flow [Non-GAAP) $ 1,200.0 $ 1,300.0
Actual for the Actual for the
Three Months Ended  Three Months Ended
May 31, 2018 May 31, 2017
Net cash provided by operating activities [GAAP) $ 3040 % 3814
Purchases of property. plant and equipment 1168.2) (217.1)
Free cash flow [Non-GAAP) $ 3358 % 164.5
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